
Protect What’s Next: 

Youth Marijuana Use 

Prevention In Colorado

Ali Maffey
Retail Marijuana Education Program Manager



● Data and Trends

● Retail Marijuana Education

● Medical Marijuana Registry

● Laboratory testing 

● Food safety

● Waste disposal

● Medical Marijuana Research

CDPHE & 

Marijuana



● Health Effects

● Use & Trend Data

● Health Statements



YOUTH USE IN COLORADO

Healthy Kids Colorado Survey, 2015



YOUTH USE IN COLORADO

Healthy Kids Colorado Survey, 2015



PROTECTIVE FACTORS

Healthy Kids Colorado Survey, 2015



Ever and current marijuana use among Colorado adults (18+ years), 

2014-2015.

Produced by EEOHT, CDPHE 2017: BRFSS 2014-2015



● Social Marketing 

Campaigns

● Education and Prevention

● Colorado.gov/Marijuana

● Statewide Integration

● Evaluation

RETAIL 

MARIJUANA 

EDUCATION 

PROGRAM



SOCIAL 

MARKETING 

CAMPAIGNS



- Segment the audience

- Listen to their perspectives

- Test the message

- Go to the audience

- Keep listening and adapting

FORMATIVE 

RESEARCH



CAMPAIGN TIMELINE



Educate about safe, legal and responsible use of 

marijuana through awareness and education of 

marijuana laws and health effects in Colorado.

Campaign Objective



CAMPAIGN TACTICS

TV

RADIO

PPC/ SEARCH

ONLINE DISPLAY

OUT OF HOME

SOCIAL

MEDIA RELATIONS

WEBSITE

OUTREACH

POINT OF SALE







EVALUATION of Good To Know

Adults who remembered the Good To Know campaign were

as likely to remember the 4 laws highlighted by the campaign.

2.5
times

Source:CDPHE Campaign Evaluation





YOUTH PREVENTION CAMPAIGNS

https://drive.google.com/file/d/0B6IvtqKdsUfIbFAzTFFzWDlDdG8/view
https://drive.google.com/file/d/0B6IvtqKdsUfIbFAzTFFzWDlDdG8/view


• Authentic 

• Relatable

• Positive 

• Youth ownership

• Peer-to-peer

• Engage adults 

• Support 

• Marijuana 

effects

A TWO SIDED APPROACH



TRUSTED 

ADULTS Objective: 

Leverage trusted adults to 

reinforce the reasons not to 

engage in underage 

marijuana use.



CAMPAIGN REACH

https://drive.google.com/file/d/0BzR35OF5zfxiN29VTGNYT2huZzA/view
https://drive.google.com/file/d/0BzR35OF5zfxiN29VTGNYT2huZzA/view


CAMPAIGN RESOURCES



Objective: 

Deter retail marijuana use by 

youth 12-20. 

Encourage youth to think 

about their goals and how 

marijuana can get in the 

way.

PROTECT 

WHAT’S 

NEXT



CAMPAIGN REACH



REACHING YOUTH: ADVENTURES



62 middle schools 

15,000+ Challenges

Four $10,000 grand prizes 

REACHING YOUTH: CHALLENGES



ENGAGING YOUTH
Real time updates

Incorporate youth feedback

Varied strategies for engagement



Source:TGYS Marijuana Use and Attitudes Survey

YOUTH  EVALUATION

Youth exposed to the campaign were significantly more 

likely to agree that marijuana...

made it 

harder to 

think and do 

things

8%

affects 

one’s body 

and causes 

cravings

10%



Source:CDPHE Campaign Evaluation

Adults who live with children had a significant increase in...

ADULT  EVALUATION

plans to talk to 

children about 

risks of marijuana

12%

perceptions of 

risk for a teen 

using regularly

11%

perceptions of 

risk of unsafe 

storage in home

4%



More questions?

Ali Maffey

Ali.Maffey@state.co.us

THANKS!


