Protect What’s Next:
Youth Marijuana Use
Prevention In Colorado

Ali Maffey
Retail Marijuana Education Program Manager




CDPHE &

Marijuana

Data and Trends

Retail Marijuana Education
Medical Marijuana Registry
Laboratory testing

Food safety

Waste disposal

Medical Marijuana Research

CCCCC COLORADO
, Dp men of Public
Environment



Monitoring

HealthConcerns

Relatedto Marijuana

in Colorado: 20116 ® Health EffeCtS
Changesin Marijuana Use Patterns,

SystematicLiteratureReview,

and Possible Marijuana-Related
Health Effects

e Use & Trend Data

e Health Statements

COLORADO
A :;u;.u!nulnl P
Ha S

BR3P e AT AT AT RN

SORNE COLORADO
: Department of Public

Health & Environment



YOUTH USE IN COLORADO

2009 2011 2013 2015

B Have used marijuana at least once in their lifetime
@ Have used marijuana at least once in the last 30 days

Healthy Kids Colorado Survey, 2015
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COLORADO

CO YOUTH CURRENT MARIJUANA
USE COMPARED TO THE NATIONAL

MRB MARIJUANA USE

COLORADO
AVERAGE

h 4 out of 5 (78%) Colorado high
o schoolers, have NOT used
AVERAGE marijuana in the last 30 days.

Healthy Kids Colorado Survey, 2015
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PROTECTIVE FACTORS

ADULTS CAN HELP REDUCE
YOUTH MARIJUANA USE

Supportive Teachers:

Youth who agree that
teachers care and encourage
them are 1.7x LESS likely to

use.

@ Talking with Parents:
Youth who can ask a
W parent/guardian for help are

1.6x LESS likely to use.

Family Rules:
Youth who have clear family
rules are 1.7x LESS likely to

use.

Parents’ Opinion:
If a parent feels like it’s
wrong, their children are 4x

LESS likely to use.

Healthy Kids Colorado Survey, 2015
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Ever and current marijuana use among Colorado adults (18+ years),
2014-2015.

100 - ™ 2014 W 2015

48.8 49.3

Prevalence (%)
(8]
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13.6 13.4

Ever Current

Produced by EEOHT, CDPHE 2017: BRFSS 2014-2015 PEIT,



Social Marketing

RETAIL Campaigns
MARIJUANA

e Education and Prevention
EDUCATION e Colorado.gov/Marijuana
PROGRAM e Statewide Integration

e Evaluation
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FORMATIV
RESEARCH

- Segment the audience

- Listen to their perspectives
- Test the message

- Go to the audience

- Keep listening and adapting




JAN 2015

Good To Know launch

[%Tc00D = KNOW

e
OUT THERE:"
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JULY 2015

Trusted Adult
Messaging launch

UM...k

Shoutunderogs hriuana 1e?

AUG 2015

Protect What’s Next
Youth Campaign launch

HOLIDAY 2015-16
Trusted Adult sponsored
and social content contiues
to encourage conversation

sTART THE K3
CONVERSATION

JUNE 2016

Goal Getter, goal
discovery portal,

OCT 2016

Universal Symbol
messaging launch

launch

i;ﬁ ii—; =

FEB 2015

Good To Know
TV Spot airs

AUG 2015
Lo Que Debes

Entender launch

HOLIDAY 2015-16

Lo Que Debes Entender
New TV Spots air

==

JUNE 2016

TIPS for TOURISTS

Updated and expanded
Good To Know site launch
with content for tourists

JUNE 2016

CDPHE
L%
=

Pregnant and Breastfeeding
Women messaging launch
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Campaign Objective

Educate about safe, legal and responsible use of
marijuana through awareness and education of
marijuana laws and health effects in Colorado.
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CAMPAIGN TACTICS
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600D Z= KNOW LAWS BEFORE YOU USE HEALTH EFFECTS YOUTH PRE
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EDIBLES TAKE LONGER T0 PEAK.

WAIT 4 HRURS

AFTER YOU EAT.

W
Be safe. Be educated. LOCK IT UP

SMUKE
BE RESPONSIBLE. RAGHT.

Marijuana is legal in Colorado.
But if you choose to use, there are a few things you need to know. I.E'ﬂrl'l more = ouT uF
[ ] 600D  KNOW
B——— REACH
AND OUT OF

SIGHT.

LEARN BEFORE YOU USE

GOOD & KNOW |

Tips for
Tourists

MARIJUANA SMOKE. *

Learn more =
Learn more >

Learn More

Pa ge
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sk | GOOD & KNOW

BE PREPARED FOR HOW

MARIJULNA MARIJUANA

ey [N COLORADO

Be safe. Be legal. Be responsible.

Skarting this fall, the Colorado Departmant of Revenus
el roapelve thak all reball marjuana products use tha
wymbcl abave on packaging snd wdibl products.
#ovaid accidental ingestion by teeching your family
end frimnds whet this symibel mesns.

W Fear @ child hi geited smar &
,‘:Mmmumm.-r

1-800-222:1222

ik | GOOD &= KNOW |
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IF YOU
CHOOSE TO USE,
HERE'S WHAT YOU
SHOULD KNOW,

RII|E #]: Y.
YOU MUST BE 21.

‘Wou must be I1 er older 10 purchasa. possass,
cr une kil ruaciusne, and its Glegal b gh it
to minors or sell & to anyone.

PUBLIC SPACE

is mot the place.

Hs illagal to wse masijuans in public—ineleding
barn, parks, campaites, shi slopes, aperting and
musk venues and shdewalks. Hotels, Businesces
and landlsrdi can alic forbid marjeana uie on
thair property, so abways ask firk. And because
maripaina is llsgal federally, #'% illegal to poieis
ar wee toon fedaral land. sedh s natiseal pars.

DON'T DRIVE HEGH.
Just walk or catch a ride.

Dwbuing high can rosult s 3 BUL S i you'ra
sioking, wait &+ hours befure drivieg, IF yea'rs
Ingeating, walt o least 0 hours, it's sl Blagal
e spen any marfuana packaging or use it
[even passengers] whiln in o vehice.

What you get here can't go
OUT THERE. &

1 lagal ko lmaven Colaned o with any sarjusns
praducts. and Derver Intemertional Alrport has
Dl ey Frolapeitah o5 B arispiarty:. Tkl g
leftowver marfuana in & secared contsiner and cud of
sight, lie in a large dumpstar

Secondhand smoke
IS NO JWKE.

Marijuana smvoke has many of the same cancer
causlng chamlesl b ba

daesn’t want to be axposed,

STORE IT RIGHT:
locked up, out of reach
and out of sight.

Always kesp marijossa sabely out of reach of children.
Hom child mats o dirnks marfjumes, thay may need
immudiste mudical bl S of svoduntal ingestion
inchuche: problem wlking or g up, difficity
breathing and becoming slespy

With edibles, be smart.
Go SL AW from the start.

Edible: can ba potent and their sfiects can take
up bo four haurs te peak. Start with o kw dose
[ wingle serving of 10 mg THC or leas), and weit
ot Isast four howrs bafiors consuming mors,



EVALUATION of Good To Know

Adults who remembered the Good To Know campaign were

2.5

times

as likely to remember the 4 laws highlighted by the campaign.
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Source:CDPHE Campaign Evaluation



COLORADO

Marihuana

Inicio Consumo legal Efectos en la salud Uso responsable Hablar sobre la marihuana Medicinal

UNA COMUNIDAD
INFORMADA ES UNA
COMUNIDAD SEGURA.

Informacion sobre la ley de la marihuana no medicinal y sus efectos en la
salud

“ Enlaces Noticias

Seguimiento de problemas de salud relacionados con la marihuana en

Colorado: 2014

Informacion en inglés/English site

Informacion de la campana Good to Know

Xy COLORADO
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Informe legislativo del Programa Educativo sobre la Marihuana No
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https://drive.google.com/file/d/0B6IvtqKdsUfIbFAzTFFzWDlDdG8/view
https://drive.google.com/file/d/0B6IvtqKdsUfIbFAzTFFzWDlDdG8/view

 Authentic
« Relatable

 Positive

Youth ownership

Peer-to-peer

Youth
Centric

EMOTIONAL

TVNOILVY

Engage adults
Support
Marijuana

effects
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TRUSTED
ADULTS

; 3
L -
- 2 —

THEM SAYING “NO”
STARTS WITH YOU SAYING

SOMETHING.
3 [ GOOD = KNOW |

Objective:

Leverage trusted adults to
reinforce the reasons not to
engage in underage
marijuana use.
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https://drive.google.com/file/d/0BzR35OF5zfxiN29VTGNYT2huZzA/view
https://drive.google.com/file/d/0BzR35OF5zfxiN29VTGNYT2huZzA/view

CAMPAIGN RESOQURCES

[ 600D & KNOW T BHOREYOUUSE MEAUNEFTECT:  YOUTHPREVENTOS  Q

RESSUREE

How 10 gut involved

halp spread

+ Request 1o join our Facebook community

wvailable for download on ouUr re0CUTCRa PegR.
« Share this page with others in your organization.

LPHA Resources

oy >

arting o corversation o rasriuans with yeung o4uis con hap brovent Jevh o weing befers theyturs 1
Tioes s com P 7ou O & Swocossid comersotcn

AGES 13-16

START THE CONVERSATION
Aotorsiag t the J01S Heaithy Kios CHorads Survy, yeuth with # 00 Hiatenes. ot thir 85I 10N, Dt LAl over
SUPIUYE PATESL, teachars, CORches and o Thare Whan 7ou sbkow Lhar 1 4o haard, theyl 0 oers Mhaly 10
Eaten whan you speen.

Alouanllnns
What Uhay're e #nd how thay

I yovth bfors they st
T

y
o srpes ofoph- e s orirqercess
e is HEM For both of you.
FOCUS ON POSITIVE MESSAGES PROMOTE lIL‘ ‘CONFIDENCE
PouiTive mattagen are am pwerieg, Geing regatve mIght ovarmnalm T80T pouth That o Asad LAs 16 AT SOMECRIng T DU 34
hom o make thews ast ot o foer o duoets, B ol thom shoct  Merk ity areund | they want 15 othiove thalt gouia, being Wboied &
the ways maci; 4 ot in e way of theis goais, and remind “pothesd” coutd hart th potantial ampieyars o even ta
o That knsh Ut of Fve Mg Cahoalors GO vas etsll mirfloana.  Semaens thay may want 16 dets.
nrnulu CLIM IDI.II KEEP YOUR u:unoumw STRONG
(ellowing Thom Maks Lot them hrcw yus 1 whda. You want thers 1 make he best
. vy Soelon for Bomoes.
ROLE-PLAY HOW TO SAV 'NO' 'OUI INFLUENCE MATTERS
Work Moy ot A be b e ived ot how Much "fumrce reu wordh, actione
0 o micns tam hees o yAs chokces

voitd gy ot ma far e suments”.

AGES 17-20

KEEP THE convnuvm GOING PROMOTE RESPONSIBILITY
» Nons thonge o Tanching tham how ts be raspons

Youth gt e, oy can fost aare pros inar ot ot aupocts o1

Iends snd claatinat arivane Sovaing protiems

STAY CONNECTED ENCOURAGE BALANCE

Be ievobond fo. 1 il A9 you te be abke 19 Ly into what R4in16r50 30 CeH0Dr18 Uhei7 PIGHions, RODDINS. INTerssts, €ts.—the

orve iaking oae eesg et

SET EXPECTATIONS STICK TO YOUR WORD
1 tlar about rus a6 expectations. SUck 10 he ruee you sat Lintering to and comaide ing hair spiacen 3 importast, Sut
i 8B Corsaqunca e your how

HELP THEM ACHIEVE THEIR GOALS
16entity the Doss.one, Rodbine. Sreaa
3.1 thay' e S0u usedt o0 Goass that

25 of thece hetptel tpe
LseasNoucaisasasy

E cotonano Thanks to Speek Now for
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PROTECT
WHAT’S

Objective:

Deter retail marijuana use by
youth 12-20.

Encourage youth to think
about their goals and how
marijuana can get in the
way.
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CAMPAIGN REACH

Protect What's Next

5

0 on the adventure of 3 lifetime with Protect What's Next Adventures!

amp up your rock cimbing skilis or become an Insta pro by leaming how to >
urn your hobby into more than just a hobby. Sign up today and check back CONTROL YOUR
or new Adventures at protectwhatsnext com/adventures -~ FREEDOM

|

Focus on Your Future

E Protect What's Next

lunteering is 3 huge win-win. Ye

et ¥
FIND YOUR GOAL
AND GO GET IT. __

PROTECTWHATSNEXT.COM

LET'S START WITH ADULTING
CLICK WHAT INTERESTS YOU.

JOB AND
CAREER

LIVING LIFE
TO THE
FULLEST
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PROTECT WHAT’'S NEXT

ADVENTURES
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REACHING YOUTH: CHALL ENGES
62 middle schools
15,000+ Challenges

Four $10,000 grand prizes

COME AT

CHALLENGES,
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ENGAGING YOUTH

Real time updates
Incorporate youth feedback

Varied strategies for engagement
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YOUTH EVALUATION

Youth exposed to the campaign were significantly more
likely to agree that marijuana...

made it

harder to
think and do
things

8%

Source:TGYS Marijuana Use and Attitudes Survey
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ADUIL T EVAIL UATION

Adults who live with children had a significant increase in...

plans to talk to
children about
risks of marijuana

12%

perceptions of
risk of unsafe
storage in home

4%

CCCCC COLORADO
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Source:CDPHE Campaign Evaluation



THANKS!

Ali Maffey
Ali.Maffey@state.co.us




