
Facility Rental Program



Mission Driven
Most visited public garden in North America in 2014
Top five each of past six years

Dedicated outreach effort, ie:
Urban Food Initiative
Transportation ProgramTransportation Program
Children’s Education

Global scientific leadership

$70 million invested in the master 
development plan to date 
($47 million private and earned revenue)

Most visited public garden in North America in 2014

($47 million private and earned revenue)



Supporting our mission

Private events earned 6% of 
DBG operating revenue

Private events attracted 
over 50k people to the 
Gardens

Private events earned 6% of 
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Provide discounts and comps to non
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Update facility rental ra

Several new si
Several abandoned si

Several with no chanSeveral with no chan
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Maintain public acc
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