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Live, Work and Play

Why Art Is Smart for Business
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WHAT IS ?

» 33 year old 501c¢3 nonprofit
organization

 Advance Colorado’s creative

economy by connecting business  #2°25

and the arts

» Advocacy, research, leadership
training, volunteerism and arts
engagement




MEMBERSHIP

« 200 organizations

* Based on workforce size
 Employee engagement
* Volunteerism

* Audience building

* Visibility

 Philanthropy




BUSINESS FOR THE ARTS AWARDS

 Arts-infused annual luncheon
 [nnovative partnerships
 Corporate philanthropy

* Exemplary leadership
 Statewide

e Save the date: March 12, 2019



LEADERSHIP ARTS

* Board service and volunteer leadership
* Civic engagement 4"
. Arts ecology and current topics in the arts ISEQ' /&

» Alumni Network (over 800 alums)




COLORADO ATTORNEYS FOR THE ARTS

* Pro bono legal referral service

* Limited-income artists and creative entities
 Statewide

 Professional development workshops and CLEsS




ARTS + INDUSTRY FORUM SERIES

* Exploring how arts intersect with a -
variety of industry sectors Y |
« Arts + Technology (April 26, 2018)
* Arts + Real Estate (August 27, 2018)
« Arts + Cannabis (November 29, 2018)

« 2019 Topics:
« Arts + Healthcare (February 28, 2019)
« Arts + Outdoor Recreation (2" Q)
« Arts + Finance (3" Q)
« Arts + Energy (4" Q)




CBCA.ORG
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$573 M $182.6M

JOBS ATTENDANCE

11,820 15M People
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ECONOMIC IMPACT wé;e.)af TO fHE’”oARTs

EDUCATION OUTREACH

4.3M Children

Photo: Wonderbound's Madness Rack and Hones with Colorado Symy



Audience Spending: $946M

A 9% INCREASE OVER 2015

Operating Expenditures: $930M

A 8% INCREASE OVER 2015

$ O N Capital Expenditures: $77M
e ‘/ A 40% INCREASE OVER 2015
® S "

A 8% increase over 2015

and the Arts

Photo: Lakewood Heritage, Culture
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A 12% increase over 2015




JOBS

A 10% increase over 2015

| - ‘ ® ® ’
33.4 Million

PAYROLL .4 11% increase over 2015

|

Photo: Arvada Center for the Arts and Humanities' Mamma Mia! Credit: Matt Gale
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PEOPLE .4 8.5% increase over 2015

Art

at Boulder Museum of Contemporary

Photo: Roberto Juarez
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Visual Arts (DAVA)
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SCHOOL CHILDREN ADULT & YOUTH CLASS ENROLLMENT
A 8.5% increase over 2015 A 35% increase over 2015

at Downtown Aurora

eramics
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A 3.5% increase over 2015
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Government: $23.6M
Individual: $28.9M

Foundations: $28.8M

SCFD: $56.7M
Corporate Sponsorships: $8.8M
In-Kind Donations: $16.6M

Other: $19.2M

The Magic Flute. Credit: Amanda Tipton

Photo: Central City Opera’s
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I Economic impact from cultural tourists reached nearly $400 million.
I Employment in the arts sector reached an all-time high.
I 40% increase in capital spending in the arts between 2015 and 2017.

Cultural attendance increased nearly twice the pace of Denver
metro area’s population growth.

Cultural participants spent an average $22.50 on non-ticket items
per arts experience (CPI adjusted).

Photo: Wonderbound. Credit: Amanda Tipton



SPREAD THE

WORD

I Visit cbca.org to dive deeper into the data and stories and download the study

I Contact main@cbca.org to schedule a presentation of this study
I Share this report with your local, state and national elected officials
I Integrate this data into your organization’s marketing materials and grant applications

I Communicate your organization’s story of economic impact to your constituents

CBCA.ORG



PINNACOL

WORKERS’ COMP INSURANCE @ban k®

DENVER
‘ METRO
A1 I & CHAMBER

OF COMMERCE

MAIN@CBCA.ORG e 720-428-6720 e CBCA.ORG



Involvement
Engagement
Partnership
Collaboration
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WHY PARTNER WITH THE ?

* Recruit and Retain Talent  « Engage Your Employees

* Put Your Company inthe < Embrace Diversity & Team
Spotlight Building

» Advance Corporate « Say Thanks

Objectives & Strategies .
J J  Contribute to the Economy

* Foster Critical Thinking & Quality of Life

pARTnership Movement, Americans for the Arts www.partnershipmovement.org



http://www.partnershipmovement.org/







Other examples...

e Colorado

 Anadarko
* |llegal Pete’s
 PNC Bank

» Sage Hospitality

* National
* Guido’s Fresh Marketplace (MA)
* Dunlap Codding (OK)
» Chaves Consulting (OR)




Let’s Chat.

What are your business What are your available
priorities? resources?

* Awareness and visibility » Goods

* Recruit and retain employees * Services

» Differentiation * Space

* Innovation * People power

« Diversity and inclusiveness * Financial

« Community engagement



Arts Institutions Add The Arts Improve the Image and

Value to Our Communities Identity of our Communities
Americans overwhelmingly agree that arts facilities such as museums, The arts have a positive impact on communities with seven in ten
theaters, and concert halls are important to their communities, Americans stating the arts improve not only the quality and livability
regardless of whether they engage with the arts. of their community, but also the image and identity.

90% ) [ 86% 70%

90% agree arts 86% agree arts institutions are 71% agree that the arts
institutions are important . important to local businesses improve the image and
to quality of life and the economy identity of their communities



The Arts Industry is Good
for the Economy and Supports Jobs

The arts are seen to have a positive impact on communities,
with nearly seven in ten (68 percent) Americans stating the
arts are good for the economy and supports jobs.

68%

68% of Americans believe the
arts industry is good for the
economy and supports jobs

Creativity in your Job Means
More Success in Your Work Place

More than half of employed American adults agree that their job
requires them to be creative, and an even greater proportion believe
the more creative and innovative they are at their job, the more

successful they are in the workplace.
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55% of Americans believe 60% of Americans believe the
that their jobs require them . more creative they are at their
to be creative job, the more successful they

will be in the work place



THANK YOU!

Christin Crampton Day
Executive Director
720-428-6721

ccday@cbca.org

CBCA.org



