AGREEMENT FOR OPERATIONAL AND MARKETING INCENTIVES
(“AGREEMENT?”)

THIS AGREEMENT is made and entered into as of the date indicated on the City’s
signature page below, by and between the CITY AND COUNTY OF DENVER, a Colorado
municipal corporation of the State of Colorado acting on behalf of its Department of Aviation (the
“City”), and SOCIETE AIR FRANCE D/B/A AIR FRANCE, a certified air carrier with its
principal place of business in France and authorized to do business in the State of Colorado (the

“Airline”) (collectively referred to herein as the “Parties”).

WITNESSETH

WHEREAS, the City owns, operates and maintains Denver International Airport (“DEN”
or “Airport”); and

WHEREAS, the Airline announced, and will commence, non-stop regular passenger
service (“Air Service”) between Paris, France (“CDG”) and DEN, on or about July 2, 2021
(“Commencement Date”); and

WHEREAS, the City’s Air Service Incentive Program (“Incentive Program”) is intended
to support new air service to DEN, in part through marketing new passenger service; and

WHEREAS, DEN assesses operational fees for the Airline’s use of DEN, payable to the
Denver Municipal Airport System Enterprise Fund (the “Airport Revenue Fund”); and

WHEREAS, a factor in the Airline’s decision to initiate new passenger service was an
offer by DEN of promotional benefits to any air carrier initiating or announcing qualified,
scheduled passenger service between September 1, 2020 and December 31, 2021, consistent with
the terms and conditions of the City’s Air Incentive Program, attached hereto as Exhibit A; and

WHEREAS, the City also wishes to obtain professional services to specifically promote,
for the public and the industry, awareness and use of DEN facilities and the Airline’s new regular
passenger services (“Marketing Service”) between CDG and DEN; and

WHEREAS, the Airline is ready, willing and able to provide or cause to be provided the
services required by the City, and to perform the services called for hereunder subject to the
conditions hereinafter set out;

NOW, THEREFORE, for and in consideration of the premises and other good and
valuable consideration, the parties hereto agree as follows:

1. LINE OF AUTHORITY:
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The Chief Executive Officer of the Airport (the “CEQ”), his /her designee or successor in
function authorizes and directs all work performed under this Agreement. Until otherwise notified
by the CEO, the Airport’s Director of Air Service Development (“Director”) is designated as the
authorized representative of the CEO through whom services performed under this Agreement
shall be directed and coordinated and whose approval shall be deemed to be the approval of the
CEO. In furtherance of the foregoing, any reference to the CEO herein, below, shall be deemed a
reference to the Director unless notified, in writing, by the CEO. The Director may designate a
Project Manager, if applicable, under this Agreement. Administrative reports, memoranda,
correspondence and other submittals required of the Airline shall be processed in accordance with
the Director's directions.

2. SCOPE OF MARKETING SERVICES:

All work performed under this Agreement shall be done in a manner consistent with the
spirit and intent of the Incentive Program, as explained in the attached Exhibit A. The Airline shall
provide to the City a comprehensive marketing strategy, in writing (the “Scope of Services”),
which is attached hereto as Exhibit C. By City’s execution of this Agreement, the City hereby
memorializes its approval of the Scope of Services and the amount(s) to be paid by the City for
the publications, events, materials, advertising campaigns, marketing programs, and
advertisements. The Airline will promptly undertake, perform and furnish the Marketing Services
hereinafter described in this Agreement and the Scope of Services, including the following tasks:

A. Initiation and implementation of promotional events, advertising campaigns and
marketing programs directed toward promoting public and industry awareness of the new Air
Service offered by the Airline at DEN, in a manner consistent with advertising norms and customs
in the United States, which promotional event, advertising campaigns and marketing programs
may be conducted in any location or media, including in France.

B. Development of support materials promoting the benefits of DEN to targeted
travelers in specific markets selected by the Airline, highlighting Denver and DEN as the
international gateway to the Rocky Mountain region; and, highlighting the characteristics making
DEN the gateway of choice for the region for an increasing number of passengers.

Nothing in this Agreement shall preclude the Airline from undertaking any advertising, marketing,
or promotional program that it, in its sole discretion, deems appropriate. It is agreed, however, that
if the particular advertising, marketing or promotional activity is not approved by the City pursuant
to this Agreement, it will not be included in the Airline's invoices to the City.

3. NATURE OF SERVICES TO BE PERFORMED:

The Airline shall consult with and receive the approval of the City in the development of
the Scope of Services. The Airline shall obtain the approval from the City for such campaign,
promotional events, advertising and marketing program not consistent with the Scope of Services
or this Agreement. The Airline agrees to diligently and professionally perform all the work
described herein, and provide Marketing Services consistent with the following:
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A. Publications: The Airline agrees that when printed materials are used, the name
“Denver International Airport” or “DEN,” with or without its logo, shall appear prominently on
the material.

1) Collateral. The Airline may produce and distribute brochures promoting
the benefits of DEN to targeted travelers in specific markets selected by the
Airline, highlighting Denver and DEN as the international gateway to the
Rocky Mountain region; and, highlighting the characteristics making DEN
the gateway of choice for the region for an increasing number of passengers.

2) Direct Mail. The Airline may produce and distribute a direct mail piece for
distribution in Denver to announce the Airline's new non-stop Air Service
at DEN.

3) Press Kits. The Airline may create a press kit to be distributed to the media
featuring the Airline's new Air Service at DEN.

B. Promotional Events: The Airline agrees that when special events, promotions or
receptions are selected as the promotional vehicle, the CEO shall be involved in approving targeted
audiences.

C. Advertising Campaign: The Airline agrees that for any advertising created for this
purpose, the name “Denver International Airport” or “DEN” shall appear prominently in any such
advertising. The Airline will produce and implement an advertising campaign related to the new
Air Service planned at DEN. This campaign should include, but is not limited to, print and media
costs associated with advertising projects which promote DEN and the Airline’s new Air Service
both to the traveling public and to trade members of the airline industry.

D. Placement of Advertising: The Airline shall place no advertisement created
pursuant to this Agreement in any media without the prior written approval by the CEO of the
content and placement of the advertisement.

E. Use of Funds: All funds provided under this Agreement must go directly toward
production of materials and/or placement of marketing for flights between Denver and Paris. Funds
provided under this Agreement may be used for other advertising, special events, promotional
items, or marketing activities only with the prior written approval of the CEO. However, under no
circumstances shall funds provided under this Agreement be used to offset any other Airline cost.

4. OPERATIONAL INCENTIVES:

A. Definition. For the purposes of this Agreement, the Parties expressly agree that the
term “Airline” includes aircraft movements at DEN by the Airline as well as by its subsidiaries,
affiliates and aircraft operators with whom the Airline has a capacity purchase agreement covering
the aircraft movements at DEN and that all such aircraft operators shall be construed as the Airline
hereunder.
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B. Schedule. The current published schedule for the Air Service is fifty-two (52)
departures in the first year of Air Service (July 2, 2021 — October 29, 2021) (the “Current
Schedule”). The frequency for the second year of Air Service (March 27, 2022 — October 28,
2022) is currently expected to equal ninety-three (93) departures.

C. Minimum Requirements. If the Airline does not provide non-stop Air Service
between CDG and DEN at a minimum of fifty percent (50%) of the Current Schedule during the
first year of Air Service then the incentives shall terminate, in accordance with Section 8.A, from
and after the date the Airline ceases to provide non-stop Air Service between CDG and DEN in
accordance with the minimum requirements, except as otherwise provided under the Incentive
Program and Exhibit A.

5. MARKETING COMPENSATION FEES AND OPERATIONAL CREDITS:

A. Compensation for Marketing Services: The City agrees to pay to the Airline, and
the Airline agrees to accept as its sole compensation for its complete costs incurred and Marketing
Services rendered hereunder, amounts approved in advance pursuant to this Agreement. The City
agrees to reimburse the Airline in undertaking the development of the campaign or promotional
event, placing and publishing advertising, and developing a marketing program and the provisions
of the Scope of Services, in all cases consistent with the requirements of this Agreement. All such
sums shall be paid subject to these provisions and to the refund and surety provisions of Section
8.B of this Agreement.

B. Pro rata Compensation: In the event the frequency of Air Service is adjusted by
the Airline during the Term of the Agreement, the compensation stated herein will be adjusted
accordingly, provided the Air Service is not discontinued or reduced to less than fifty percent
(50%) of the Current Schedule, except as otherwise provided under the Incentive Program and
Exhibit A.

C. Invoices: The Airline shall submit invoices for payment, which shall be stated in
U.S. dollars, and which shall include the following items:

1) The date and nature of the Marketing Services rendered.

(2 Adequate documentation to support the invoice, including, to the extent not
previously provided to the City, documentation of the content of any
advertisements placed and published pursuant to this Agreement, and
currency exchange rate calculation for any services paid in foreign currency,
which calculation shall be based on USD/Euro mid-rate for the date of the
transaction, and

3) The signature of an authorized officer of the Airline, certifying that the
invoice has been examined and has been found to be correct.

The Airline shall promptly provide on request from the City additional supporting
documentation reasonably requested in connection with any invoice submitted by the Airline for
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payment under this Agreement. The City shall remit all payments to the Airline due hereunder in
accordance with Section 28 hereof.

D. Operational Credits. If the Airline establishes and continues the Air Service for
twenty-four (24) consecutive months, beginning on or about the Commencement Date, the City
will provide credit from the Airport revenues against the fees the Airline would owe to the Airport
to operate the incentivized route. The incentives may include, but are not limited to, landing fees,
rental fees, or gate fees. The credit, however, will not exceed the Airline’s cost to operate at DEN.

E. Accounting for Operational Credits. The credits will be accounted for in the
Airport Revenue Fund and shall be reconciled in accordance with DEN rate-making procedures as
outlined in Part V11 of the Airport Use and Facilities Lease Agreement, by and between the City
and the Airline, as amended and supplemented from time to time (the “ULA”). The credits will be
accounted for in the Airport Revenue Fund and shall be reconciled in accordance with Part 120 of
the Denver Municipal Airport System’s Rules and Regulations (“DEN Rules and Regulations”).
The credits are calculated based on the cost to the Airline to operate the incentivized Air Service
at DEN in accordance with Section 5.D. Such credits shall be recorded on the tracking template
form attached hereto as Exhibit B (the “Operating Incentive Tracking Template”). If the Air
Service is discontinued before twenty-four (24) months have elapsed, then the credits will be
terminated in accordance with Section 8, below.

6. MAXIMUM CONTRACT LIABILITY:

A. Any other provisions of this Agreement notwithstanding, in no event shall the City
be liable for payment under this Agreement for any amount in excess of Two Million United
States Dollars and No Cents (US $2,000,000.00) (the “Maximum Contract Liability”). The
Maximum Contract Liability amount provided above is based upon the number of flights operated
by the Airline per week which amounts are prorated amount of the total marketing incentive
available for weekly Air Service of five (5) days per week.

B. Payment under this Agreement shall be paid from the Airport System Fund. The
City has no obligation to make payments from any other source, nor to issue additional revenue
bonds to satisfy such costs. The City is not under any obligation to make any future encumbrances
or appropriations for this Agreement nor is the City under any obligation to amend this Agreement
to increase the Maximum Contract Liability above.

7. TERM:
The Term of this Agreement shall begin on or about the Commencement Date and shall
expire twenty-four (24) months thereafter, unless sooner terminated in accordance with the terms

stated herein.

8. TERMINATION; REFUND OF PAYMENTS:

A. Termination: Either Party may cancel and terminate this Agreement without cause
by giving not less than thirty (30) days prior written notice to the other Party, and may cancel and
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terminate this Agreement with cause by giving not less than ten (10) days prior written notice to
the other Party. Any such notice shall state the effective date of such cancellation and termination.
If the CEO elects to cancel or terminate the Agreement, immediately upon receipt of the notice,
the Airline shall cease all further work, take all reasonable and necessary steps or procedures to
curtail and hold additional cost occurrence to a minimum, and commence an orderly termination
of the Agreement

B. Refund of Payments: If the City or the Airline terminates this Agreement for cause,
including but not limited to if the Airline does not provide non-stop Air Service between and DEN
at a minimum of fifty percent (50%) of the Current Schedule then all amounts paid to the Airline
by the City under this Agreement shall be refunded to the City within thirty (30) days of the date
of the notice of termination, except as otherwise allowed under Exhibit A. This provision shall
survive the termination of this Agreement or expiration of the Term.

C. Payment for Partial Services: If the Agreement is terminated without cause pursuant
to Section 8.A, the Airline's total compensation shall be limited to the sum of invoices which have
already been submitted, audited and approved at the time of termination, plus the reasonable value
of those costs which have been rendered prior to termination, but have not been approved for
payment at the time of termination. The reasonable value of any such subsequent billed cost or
service shall be determined in the sole discretion of the CEO of Aviation.

9. OWNERSHIP OF WORK PRODUCT:

Each Party agrees that it has no ownership interest in and will not infringe or interfere with
any trademark, servicemark, symbol, logo, trade dress or intellectual property of the other Party,
but may use such upon the express written permission of the Party owning the protected property.
It is understood and agreed that all drawings, promotion media and other documents which are
created by the Airline shall remain the property of the Airline, and the City may use such drawings,
promotion media or other documents with the express written permission of the Airline. However,
the Airline shall not be held liable for damage resulting from any use of said documents, other than
the original intended use.

10. COORDINATION AND LIAISON:

The Airline agrees that during the term of this Agreement it shall fully coordinate all
services provided pursuant to this Agreement and shall make every reasonable effort to fully
coordinate all such services as directed by the Director or his/her authorized representative.

11. STATUS OF AIRLINE:

The Parties agree that they will become parties to an ULA, to be amended and
supplemented from time to time, and that the Airline will become a Signatory Airline as defined
in DEN Rules and Regulations. This Agreement is expressly subject to all of the terms and
conditions set forth in the ULA. Furthermore, the Airline acknowledges that it has been made
aware of the DEN Rules and Regulations at least sixty (60) days prior to the commencement of
the Air Service. It is further understood and agreed by and between the parties hereto that the status
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of the Airline shall be that of an independent contractor retained on a contractual basis to perform
professional or technical services for limited periods of time as described in Section 2.11.3(C) of
the City Charter. It is not intended nor shall it be construed that the Airline, its personnel or
subcontractors are employees or officers of the City under Denver Revised Municipal Code
(“D.R.M.C.”) Chapter 18 for any purpose whatsoever.

12. COMPLIANCE WITHALL LAWS AND REGULATIONS; PATENT,
TRADEMARK AND COPYRIGHT LAWS:

A. The Airline and its subcontractor(s) shall perform all work under this Agreement
in compliance with all existing and future applicable laws, rules, regulations and codes of the
United States and the State of Colorado and with the Charter, ordinances, Executive Orders, and
rules and regulations of the City.

B. Airline agrees that all work performed under this Agreement shall comply with all
applicable patent, trademark and copyright laws, rules, regulations and codes of the United States,
as they may be amended from time to time. Airline will not utilize any protected patent, trademark
or copyright in performance of its work unless it has obtained proper permission, all releases, and
other necessary documents. If Airline prepares any documents which specify any material,
equipment, process or procedure which is protected, Airline shall disclose such patents, trademarks
and copyrights in such documents.

13. AIRLINE’S INSURANCE:

The Airline agrees to insure its operations in accordance with the terms of the Airport Use
and Facilities Lease Agreement.

14. NO THIRD-PARTY BENEFICIARIES:

The Parties agree that enforcement of the terms and conditions of this Agreement and all
rights of action relating to such enforcement, shall be strictly reserved to the City and the Airline,
and nothing contained in this Agreement shall give or allow any such claim or right of action by
any other third party. It is the express intention of the Parties that any person or entity other than
the City or the Airline receiving services or benefits from this Agreement shall be deemed an
incidental beneficiary only and shall not have any interest or right in this Agreement or any
agreement referenced in this contract.

15. ASSIGNMENT; SUBCONTRACTING AND INUREMENT:

The Airline shall not assign, pledge, transfer or subcontract with respect to any of its rights,
benefits, obligations, or duties under this Agreement without obtaining prior written consent and
approval of the CEO or his/her authorized representative. However, nothing contained herein shall
preclude the Airline from engaging third party contractors to provide the Scope of Services
hereunder. Except as provided in the immediately preceding sentence, any attempt by the Airline
to assign or transfer its rights hereunder shall automatically terminate this Agreement and all rights
of the Airline hereunder. The rights and obligations of the Parties herein set forth shall inure to the
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benefit of and be binding upon the Parties hereto and their respective successors and assigns as
permitted under this Agreement.

16. RIGHTS AND REMEDIES NOT WAIVED:

In no event shall any payment by the City hereunder constitute or be construed to be a
waiver by the City of any breach of covenant or default which may then exist on the part of the
Airline. The City making any such payment when any breach or default exists shall not impair or
prejudice any right or remedy available to the City with respect to such breach or default. The
City’s assent, expressed or implied, to any breach of any one or more covenants, provisions or
conditions of this Agreement shall not be deemed or taken to be a waiver of any other breach.

17. APPROVAL AND APPROVAL BY ELECTRONIC COMMUNICATION:

Any approval given by the CEO (or the Director as the CEO’s designee as provided in
Section 1 above) hereunder, shall be deemed approval of the City hereunder. Further, any approval
of the city or the Airline required hereunder may be given to the other Party via email
communication at the following respective email address for each Party: If to the City, to Laura
Jackson at Laura.Jackson@flydenver.com. If to the Airline, stormand@airfrance.fr.

18. COLORADO OPEN RECORDS ACT:

A. The Airline acknowledges that the City is subject to the provisions of the Colorado
Open Records Act (“CORA”), C.R.S. §§ 24-72-201 et seq., and the Airline agrees that it will fully
cooperate with the City in the event of a request or lawsuit arising under such act for the disclosure
of any materials or information which the Airline asserts is confidential or otherwise exempt from
disclosure. Any other provision of this Agreement notwithstanding, all materials, records, and
information provided by the Airline to the City shall be considered confidential by the City only
to the extent provided in CORA, and the Airline agrees that any disclosure of information by the
City consistent with the provisions of CORA shall result in no liability of the City.

B. In the event of a request to the City for disclosure of such information, time and
circumstances permitting, the City will make a good faith effort to advise the Airline of such
request in order to give the Airline the opportunity to object to the disclosure of any material the
Airline may consider confidential, proprietary, or otherwise exempt from disclosure. In the event
the Airline objects to disclosure, the City, in its sole and absolute discretion, may file an application
to the Denver District Court for a determination of whether disclosure is required or exempted. In
the event a lawsuit to compel disclosure is filed, the City may tender all such material to the court
for judicial determination of the issue of disclosure. In both situations, the Airline agrees it will
either waive any claim of privilege or confidentiality or intervene in such legal process to protect
materials the Airline does not wish disclosed. The Airline agrees to defend, indemnify, and hold
harmless the City, its officers, agents, and employees from any claim, damages, expense, loss, or
costs arising out of the Airline’s objection to disclosure, including prompt reimbursement to the
City of all reasonable attorney’s fees, costs, and damages the City may incur directly or may be
ordered to pay by such court, including but not limited to time expended by the City Attorney
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Staff, whose costs shall be computed at the rate of two hundred dollars and no cents ($200.00) per
hour of City Attorney time.

19. EXAMINATION OF RECORDS:

A. Any authorized agent of the City, including the City Auditor or his or her
representative, has the right to access, and the right to examine, copy and retain copies, at City’s
election in paper or electronic form, any pertinent books, documents, papers and records related to
the Airline’s performance pursuant to this Agreement, provision of any goods or services to the
City, and any other transactions related to this Agreement. The Airline shall cooperate with City
representatives and City representatives shall be granted access to the foregoing documents and
information during reasonable business hours and until the latter of three (3) years after the final
payment under the Agreement or expiration of the applicable statute of limitations. When
conducting an audit of this Agreement, the City Auditor shall be subject to government auditing
standards issued by the United States Government Accountability Office by the Comptroller
General of the United States, including with respect to disclosure of information acquired during
the course of an audit. No examination of records and audits pursuant to this paragraph shall
require the Airline to make disclosures in violation of state or federal privacy laws. The Airline
shall at all times comply with D.R.M.C. §20-276.

B. Additionally, the Airline agrees until the expiration of three (3) years after the final
payment under this Agreement, any duly authorized representative of the City, including the CEO
or his or her representative, shall have the right to examine any pertinent books, documents, papers
and records of the Airline, related to the Airline’s performance of this Contract, including
communications or correspondence related to the Airline’s performance, without regard to whether
the work was paid for in whole or in part with federal funds or was otherwise related to a federal
grant program. The Airline, upon request by either, shall make such books and records available
for examination and copying in Denver.

C. In the event the City receives federal funds to be used toward the services
performed under this Agreement, the Federal Aviation Administration (“FAA”), the Comptroller
General of the United States and any other duly authorized representatives shall have access to any
books, documents, papers and records of the Airline which are directly pertinent to a specific grant
program for the purpose of making audit, examination, excerpts and transcriptions. The Airline
further agrees that such records will contain information concerning the hours and specific services
performed along with the applicable federal project number.

20. PROHIBITION AGAINST EMPLOYMENT OF ILLEGAL ALIENS TO
PERFORM WORK UNDER THIS AGREEMENT:

A. The Agreement is subject to C.R.S. § 8-17.5 and D.R.M.C. § 20-90 and the Airline
is liable for any violations as provided in said statute and ordinance.

B. The Airline certifies that;
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1)

()

At the time of its execution of this Agreement, it does not knowingly
employ or contract with an illegal alien who will perform work under this
Agreement.

It will participate in the E-Verify Program, as defined in C.R.S. § 8-17.5-
101(3.7), to confirm the employment eligibility of all employees who are
newly hired for employment to perform work under this Agreement.

C. The Airline also agrees and represents that:

1)

(2)

(3)

(4)

(5)

(6)

It shall not knowingly employ or contract with an illegal alien to perform
work under the Agreement.

It shall not enter into a contract with a subcontractor or subconsultant that
fails to certify to the Airline that it shall not knowingly employ or contract
with an illegal alien to perform work under the Agreement.

It has confirmed the employment eligibility of all employees who are newly
hired for employment to perform work under this Agreement, through
participation in the E-Verify Program.

It is prohibited from using either the E-Verify Program or the Department
Program procedures to undertake pre-employment screening of job
applicants while performing its obligations under the Agreement and it has
complied with all federal requirements regarding the use of the E-Verify
program, including, by way of example, requirements related to employee
notification and preservation of employee rights.

If it obtains actual knowledge that a subcontractor or subconsultant
performing work under the Agreement knowingly employs or contracts
with an illegal alien, it will notify such subcontractor and the City within
three (3) days. The Airline will also then terminate such subcontractor or
subconsultant if within three (3) days after such notice the subcontractor or
subconsultant does not stop employing or contracting with the illegal alien,
unless during such three-day period the subcontractor or subcontractor
provides information to establish that the subcontractor or subconsultant has
not knowingly employed or contracted with an illegal alien.

It will comply with any reasonable request made in the course of an
investigation by the Colorado Department of Labor and Employment under
authority of C.R.S. § 8-17.5-102(5), or the City Auditor under authority of
D.R.M.C. § 20-90.3.

21. FEDERAL PROVISIONS:
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This Agreement is subject and subordinate to the terms, reservations, restrictions and
conditions of any existing or future agreements between the City and the United States, the
execution of which has been or may be required as a condition precedent to the transfer of federal
rights or property to the City for airport purposes, and the expenditure of federal funds for the
extension, expansion or development of the Denver Municipal Airport System. As applicable, the
Airline shall comply with the Standard Federal Assurances identified in Appendix A and
incorporated herein by reference. The City represents and warrants that (a) this Agreement is in
compliance with the Incentive Program, and (b) the incentives provided hereunder, including the
Incentive Program, are in compliance with FAA Air Carrier Incentive Program and the FAA’s Air
Carrier Incentive Program Guidebook.

22. NOTICES:
A. Formal Notices. Notices concerning termination of this Agreement, notices of

alleged or actual violations of the terms or provisions of this Agreement, and other notices shall
be made as follows:

By Airline to: Chief Executive Officer
Airport Office Building, 9" Floor
Denver International Airport
8500 Pefia Boulevard
Denver, Colorado 80249

By City to: Societe Air France d/b/a Air France
125 W. 55" Street 2" Floor
New York, NY 10019
Attn: Stephane Ormand, Vice President
and General Manager
Email Address: stormand@airfrance.fr

B. Delivery. Said notices shall be delivered personally during normal business hours
to the appropriate office above or by prepaid certified mail, return receipt requested. Mailed notices
shall be deemed effective upon deposit with the U.S. or French Postal Service. Either Party may
from time to time designate substitute addresses or persons where and to whom such notices are
to be mailed or delivered, but such substitutions shall not be effective until actual receipt of written
notification thereof.

C. Informal Correspondence. Other, non-essential notices (such as day-to-day
correspondence) may be sent via email to the Project Manager.

23. NON-DISCRIMINATION:

In connection with the performance of services under this Agreement, the Airline shall not
refuse to hire, discharge, promote, demote or discriminate in matters of compensation against any
person otherwise qualified, solely because of race, creed, color, religion, national origin, gender,
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age, military status, sexual orientation, gender variance, marital status, and/or physical or mental
disability. The Airline further agrees to insert the foregoing provision in all subcontracts
hereunder.

24. DISPUTES:

All disputes arising under or related to this Agreement shall be resolved by administrative
hearing under the procedures described in D.R.M.C. 8 5-17 and all related rules and procedures.
The determination resulting from said administrative hearing shall be final, subject only to the
Airline's right to appeal the determination under Colorado Rule of Civil Procedure, Rule 106.

25. GOVERNING LAW AND VENUE:

This Agreement shall be construed and enforced in accordance with the laws of the State
of Colorado, and the Charter and Revised Municipal Code of the City and County of Denver, and
the ordinances, regulations, and Executive Orders enacted and/or promulgated pursuant thereto.
Venue for any legal action relating to this Agreement shall lie in the District Court in and for the
City and County of Denver, Colorado.

26. TAXES AND COSTS:

Airline shall promptly pay, when due, all taxes, bills, debts and obligations it incurs
performing work under this Agreement and shall allow no lien, mortgage, judgment or execution
to be filed against land, facilities or improvements owned by the City.

27. FORCE MAJEURE:

The Parties shall not be liable for any failure to perform any of its obligations hereunder
due to or caused by, in whole or in part, fire, strikes, lockouts,
unusual delay by common carriers, unavoidable casualties, war, riots, acts of terrorism, acts of
civil or military authority, acts of God, judicial action, future epidemics or pandemics, the
existence of which is unknown to the parties at the time of execution of this Agreement or any
other causes beyond the control of the Parties. The Parties shall have the duty to take reasonable
actions to mitigate or prevent further delays or losses resulting from such causes.

28. PROMPT PAY:

The City will make payments to Airline under this Agreement as provided in this
Agreement and pursuant to City’s Prompt Payment Ordinance, D.R.M.C. §8 20-107 to 20-118.

29. AUTHORITY TO BIND:

Airline has no authority to bind the City on any contractual matters. Final approval of all
contractual matters which obligate the City must be by the City as required by the City Charter
and ordinances.

12

Air France Paris Operational and Marketing Incentive Agreement
Contract No. 202158535-00



30. ENTIRE AGREEMENT:

The parties acknowledge and agree that the provisions contained herein constitute the
entire agreement and that all representations made by any officer, agent or employee of the
respective parties unless included herein are null and void and of no effect. No alterations,
amendments, changes or modifications, unless expressly reserved herein, shall be valid unless
executed by an instrument in writing by all the parties with the same formality as this Agreement.

31. EXECUTION; ELECTRONIC SIGNATURES-COUNTERPARTS AND
RECORDS:

This Agreement is expressly subject to and shall become effective upon execution of all
signatories of the City and if required, the approval of Denver City Council. This Agreement may
be executed electronically, and in two or more counterparts, each of which shall be deemed an
original of this Agreement. but all of which together shall constitute one and the same, and it may
be signed electronically by either Party in the manner specified by the City. The Parties agree not
to object to the admissibility of the Agreement in the form of an electronic record, or a paper copy
of an electronic document, or a paper copy of a document bearing an electronic signature, on the
ground that it is an electronic record or electronic signature or that it is not in its original form or
IS not an original.

END OF DOCUMENT
APPENDIX, SIGNATURE PAGES, AND EXHIBITS FOLLOW
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Contract Control Number: PLANE-202158535-00
Contractor Name: SOCIETE AIR FRANCE

IN WITNESS WHEREOF, the parties have set their hands and affixed their seals at
Denver, Colorado as of:

SEAL CITY AND COUNTY OF DENVER:
ATTEST: By:
APPROVED AS TO FORM: REGISTERED AND COUNTERSIGNED:

Attorney for the City and County of Denver

By: By:

By:




Contract Control Number: PLANE-202158535-00
Contractor Name: SOCIETE AIR FRANCE

By: _See Attached

Name: _Stephane ORMAND
(please print)

Title: Air France KIM Vice President & General Manager for the USA
(please print)

ATTEST: [if required]

By:

Name:
(please print)

Title:

(please print)



Contract Control Number:
Contractor Name:

PLANE-202158535-00
SOCIETE AIR FRANCE

By:

Name: Stéphane ORMAND
(please print)

Title: Air France KLM Vice President & General Manager for the USA
(please print)

ATTEST: [if required]

By:

Name:
(please print)

Title:
(please print)




APPENDIX A
COMPLIANCE WITH NONDISCIRIMINATION REQUIREMENTS

NOTE: As used below the term "Contractor" shall mean and include Airline, and the term
"sponsor” shall mean the "City."

During the term of this Contract, the Contractor, for itself, its assignees and successors in
interest (hereinafter referred to as the "Contractor") agrees as follows:

1. Compliance with Regulations. The Contractor will comply with the Title VI List
of Pertinent Non-Discrimination Statutes and Authorities, as they may be amended from time to
time, which are herein incorporated by reference and made part of this Agreement.

2. Nondiscrimination. The Contractor, with regard to the work performed by it
during this Agreement, will not discriminate on the grounds of race, creed, color, national origin,
or sex in the selection and retention of subcontractors, including procurements of materials and
leases of equipment. The Contractor will not participate directly or indirectly in the
discrimination prohibited by the Acts and Regulations, including employment practices when the
Agreement covers any activity, project, or program set forth in Appendix B of 49 CFR Part 21.

3. Solicitations for Subcontractors, Including Procurements of Materials and
Equipment. In all solicitations, either by competitive bidding or negotiation, made by the
Contractor for work to be performed under a subcontract, including procurements of materials or
leases of equipment, each potential subcontractor or supplier will be notified by the Contractor
of the Contractor's obligations under this Agreement and the Acts and Regulations relative to
nondiscrimination on the grounds of race, color, or national origin.

4, Information and Reports. The Contractor will provide all information and
reports required by the Acts, Regulations or directives issued pursuant thereto and will permit
access to its books, records, accounts other sources of information, and its facilities as may be
determined by the sponsor or the Federal Aviation Administration (FAA) to be pertinent to
ascertain compliance with such Acts, Regulations, and instructions. Where any information
required of a Contractor is in the exclusive possession of another who fails or refuses to furnish
this information, the Contractor shall so certify to the sponsor or the FAA, as appropriate, and
will set forth what efforts it has made to obtain the information.

5. Sanctions for Noncompliance. In the event of a Contractor's noncompliance
with the nondiscrimination provisions of this Agreement, the sponsor will impose such Contract
sanctions as it or the FAA may determine to be appropriate, including, but not limited to:

a. Withholding of payments to the Contractor under this Agreement until the
Contractor complies, and/or;

b. Cancelling, terminating, or suspending this Agreement, in whole or in
part.



6. Incorporation of Provisions. The Contractor will include the provisions of
paragraphs one (1) through six (6) in every subcontract, including procurements of materials
and leases of equipment, unless exempt by the Acts, the Regulations or directives issued
pursuant thereto. The Contractor will take action with respect to any subcontract or
procurement as the sponsor or the FAA may direct as a means of enforcing such provisions
including sanctions for noncompliance. Provided, that if the Contractor becomes involved in, or
is threatened with litigation by a subcontractor, or supplier because of such direction, the
Contractor may request the sponsor to enter into such litigation to protect the interests of the
sponsor. In addition, the Contractor may request the United States to enter into such litigation to
protect the interests of the United States.



Exhibit A
Air Service Incentive Program

Goal: To increase nonstop scheduled air service and passenger traffic at Denver International Airport, and to

sustain this service over the long-term.

e  Promotional benefits offered to any air carrier announcing qualifying scheduled passenger service
between Sept. 1, 2020 and December 31, 2021.
e Total incentive funds available are limited and may expire at any time during this period.

Promotional Period

The Promotional Period is defined as the first consecutive 12 or 24 months immediately following the initiation of

eligible new service.
Qualifying Criteria

e  Carrier must offer daily nonstop scheduled passenger service from Denver International Airport to the
eligible market; if service is less than five times weekly, the incentive benefit will be prorated as detailed
in the table on page 3.

e Seasonal service is also eligible and incentive benefit will be prorated accordingly as detailed in the table
on page 3.

e The 12-month Promotional Period applies to international markets that already have nonstop service
from Denver, and to new entrant domestic carriers that will serve domestic markets currently served from
Denver.

e The 24-month Promotional Period applies to all other markets, both international and domestic.

e  Charter operations, including operators under Parts 121, 135 and 380, are not eligible.

e All conditions for receiving the benefits will be documented in a legal agreement between the City and
County of Denver and the qualifying carrier; this legal agreement is subject to final approval by the
appropriate officials at the City and County of Denver.

e [fthe carrier does not meet the minimum service level (defined below) for a period of 12 or 24
consecutive months immediately following the initiation of the route then all amounts paid by the City
and County of Denver for marketing activities shall be refunded to the City and County of Denver, and all
refunds credited to the carrier shall be refunded to the City and County of Denver.

Promotional Incentive

The Promotional Incentive includes an operational incentive and a marketing incentive; incentive amounts are
outlined in the table on page 3. In all cases, the carrier has the option to apply 100% of the incentive to

operational credits; or 100% of the incentive to marketing; or a combination of operational credits and marketing.

Operational Incentive

e The operational incentive is administered by the City & County of Denver, Department of Aviation.
e  Operational incentives are administered through credits.



e Operational incentives available to carriers may include, but are not limited to landing fees, rental fees or
gate fees.
e The credits will not exceed the airline’s cost to operate the incentivized route at DEN.

Marketing Incentive:

e The marketing incentive is administered by the City & County of Denver, Department of Aviation.

e The carrier will develop a marketing plan that will be approved by the Department of Aviation Project
Manager assigned to administer the contract.

e  The marketing plan will promote public and industry awareness of the new service offered by the carrier
at Denver International Airport and will promote travel to/from/through Denver International Airport.

e The carrier is responsible for executing the marketing plan in cooperation with the Department of
Aviation Project Manager.

e Aninitial draft of the marketing plan must be submitted to the Department of Aviation Project Manager
within 60 business days of airline’s notification to DEN that the carrier intends to take the marketing
incentive; if the carrier does not provide a draft marketing plan within 60 business days, the City & County
of Denver reserves the right to end negotiations.

Eligible Markets

Domestic

e Domestic markets without scheduled or charter passenger service are eligible (unserved by scheduled or
charter service as of Sept. 1, 2020).

e Domestic markets that are unserved from Denver but had nonstop scheduled or charter service from
Denver within the one year prior to a carrier announcing new service are not eligible.

e Domestic markets that fall under the federally subsidized Essential Air Service (EAS) program are not
eligible.

e Anew domestic carrier (new entrant) can receive a marketing incentive even if the service they are
providing is to a domestic market that is currently served nonstop from Denver; note that the new carrier
incentive, if it is to a market that is currently served, is only eligible for an incentive for a period of one
year (12 months).

e A new domestic carrier (new entrant) is not eligible for an incentive if the market(s) served are not
deemed eligible markets, as described above.

International

e Allinternational markets are eligible including currently served markets; currently served international
markets are only eligible for an incentive for a period of one year (12 months) and markets without
nonstop service are eligible for an incentive for a period of two years (24 months).

e The carrier adding new service must not have operated service to the market (or a market within 100
miles) over the preceding 24-month period.

e  DEN will waive the minimum service level requirement for eligible international routes where the
announcement of service is between March 2020 and December 2021.

Minimum Service Level



The carrier may adjust its frequency of service during the term of the agreement; however, the carrier shall not
decrease the frequency of service to less than fifty percent (50%) of the initial amount of initially published service,

the calculation of which will be averaged over the course of 12-month periods.

Primary Carrier

e The primary carrier is defined as the marketing carrier for the new service.
e Denver International Airport will enter into incentive agreements with only the primary carrier, except in
cases the primary carrier gives permission to enter into the agreement with the operating carrier.

Notice of Intent to Enter into Incentive Agreement

A carrier eligible for an incentive must notify Denver International Airport within 60 days of service announcement

of the intention to take advantage of the incentive.

Signed Agreement Requirement
A carrier eligible for an incentive must sign the legal agreement within 45 business days of receipt from the City &
County of Denver. If the carrier does not sign the legal agreement within 45 business days, the City & County of

Denver reserves the right to end negotiations.

DENVER INTERNATIONAL AIRPORT

AIR SERVICE INCENTIVE PROGRAM

DOMESTIC AIR SERVICE INCENTIVE

: : Maximum offered as operational offset, marketing funds
Unserved Destination $250K el

M Maximum offered as operational offset, marketing funds
$1 or combination

INTERNATIONAL AIR SERVICE INCENTIVE

M Maximum offered as op ional offset, marketing funds
$2 or combination

North America, Central America
& Caribbean

5-7x weekly freq.: $2M 3-4x weekly freq.: $1M 2 or fewer weekly freq.: $250K

$6 M Maximum offered as operational offset, marketing funds

All other regions or combination

5-7x weekly freq.: $6M 3-4x weekly freq.: $5M 2 or fewer weekly freq.: $2M

COVID Resumption of Service Incentive Waiver of 50% of landing fees in 2021

Program is in effect for airlines announcing eligible service between Sept. 1, 2020 — December 31, 2027; frequer calculated annually. Full terms and conditions available upon request.

A a




EXHIBIT B
Denver International Airport Air Service Incentive Program
Operating Incentive Tracking Template
Airline:
Route:
Frequency Required per Agreement:

Monthly Statistics

Number of

Period Month Landings Total Landed Weight Enplaned Passengers

Deplaned Passengers
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Total

Data to be submitted monthly to AviationStatistics @flydenver.com




HIBIT C

DENVER ROUTE

Creative Concept Approval - June 2021




Inaugural Events Co-branded signage at each touchpoint $100,000
Local Media Logo inclusion in all creative $204,000
Hopper Mention of DEN / Denver Airport $10,000
Expedia Logo inclusion in all creative $21,000

AIRFRANCE # 5, KLM:%)



INAUGURAL EVENTS

JULY 2 WEEKEND AND WEEK OF BASTILLE DAY

INAUGURAL EVENTS - $100,000

All events to be formally planned following confirmation of flight date.
Each touchpoint will be supported by co-branded signage (see photo
& examples of past route launch).

AIRFRANCE J * Ribbon cutting ceremony

_ » Above budget does not factor in airport ceremony, already discussed

what DEN will pay for and what AF needs to pay for
+ Delegation reception & dinner
» Trade/Corporate/Customer Breakfast & Luncheon
 Cultural programming for delegation around inaugural flight
» Evening celebration with US key attendees, week of Bastille Day

AIRFRANCE # 5, KLM:%)




LOCAL MEDIA BUY

JULY / AUGUST 2021

Programmatic Display Example (Animated banner)

Reference first frame for logo placement
gop N

‘Protect

IT’S NEVER

TOO SOON 4 o B k ‘/ 1 - (E)

TO DREAM
TICKETS 100%
REFUNDABLE AND
EXCHANGEABLE
UP UNTIL THE DAY
YOU FLY."

AIRFRANCE # = i AIRFRANCE
-

Direct Mailer Example
Reference for logo
placement
: New Direct Service Denver to Paris

Use Code DENVER2021 To Take

$70 OFF

Your First Flight To Paris

BOOK TODAY AT AIRFRANCE.US

AIRFRANCE

FLORENCE

NICE

VENICE

LOCAL MEDIA - $204,000

* Programmatic Display: $51,227
* Audio: $27,917

» Local Radio: $30,134

+ Direct Mailer: $4,000

» Target audience:

1. Programmatic / Audio / Radio: 25-54 Denver DMA
within our defined audiences “International Luxury”,
“Social Climber”, and “International Ease”

2. Direct Mailer: 100,000 residents with HHI over $100k
in Denver DMA

Radio script still to be written. Will include
‘Denver airport’ in both pre-recorded audio and
sponsored reads by radio hosts

4+
eses

AIRFRANCE # 5, KLM:%)



HOPPER

JUNE / JULY 2021

Examples of notification
and social media. All final
assets will mention Denver

Airport and/or DEN

Saturday, March 24

[
el I

HOPPER now
Woah! DEN to PAR is $999 on Air France

Air France just launched a new flight out of Denver
to Paris. Book now before prices go up.

HOPPER - $10,000

* Mobile push natification to 150k unique users
(+1 follow-up campaign)

» Two sponsored social media posts

+ Target Audience

1. Active Hopper users who previously searched
out of DEN (foster awareness and brand
affinity)

2. Hopper users who have set up watches from
DEN to target destinations (high intent
qualified users), but have not booked

3. Hopper users who have never booked Air
1= France, but have flown competitors in the
Check out the @flypal past out of specific O&Ds

mid-year seat sale on

NOW until June 9th!

-

Keep clicking to see some
of our favorite deals and
= destinations from this
sale!

4
sses

AIRFRANCE 7 % KLM:%



EXPEDIA

JUNE - AUGUST 2021

& Expedia Mo vavel ¥ gnglish  Lstyourproperty  Support.  Trps  Signin
Copy FPO
Search flights Example for DEN logo
placement approval
Roundtrip One-way Multi-city
@ Leaving from < Q Goingto 8 7 8 e

e ad Orlando

(—

Spring Sale savings

BONJOUR PARIS

NEW DIRECT SERVICE DENVER TO PARIS BEGINS JULY 2, 2021

AIRFRANCE # %,

Explore, discover, and save

EXPEDIA - $21,000

» Display banners on Expedia.com flight search
page + flight results page

» Target Audience

1. Users currently searching international travel
with Denver origin

2. Users with history of Denver origin searches

Air France will not be invoiced by Expedia as we
are using existing funds within our Expedia
Business Development Funds. We only have a
signed 10. To confirm with DEN if this is
sufficient paperwork for reimbursement

AIRFRANCE 7 % KLM:%



Commercial action plan - DENVER

FRENCH MARKET
Update 01 JUN 2021

AIRFRANCE # %) KLM %




Paris CDG - Denver, Colorado

g

Route opening July 2nd, 2021
Open for sale April 15th, 2021

'l'r
E k) By that date the mute could be cancallad or 1% Might postponad
dapanaling on bowers mopaning and i of trevel restictions

DENVER AIRFRANCE
THE MLE Fds Oy For imbernal -.*

AIRFRANCE 7 %)




SUCCESSFUL PARTNERSHIPS
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OUR MARKETING & SALES ACTION PLAN (1/2)
I ™ o

COMMERCIAL BULLETIN 20 APR 21

INTRALIGNES

Employees ACCENT Web, Replay

ISHARE — Destination factsheet 15 APR 21 OK

SALES KIT FOR SALES TEAM 22 APR 21 OK
THEMES DU MOIS - Destination factsheet sent to all FR Market

Sales Forces redistributed to relevant Travel Agencies AL oK

AGENT CONNECT — Trade Communication Article 20 APR 21 OK

Newsletter B2T 19 MAY 21 OK

DELTA PRO — Trade Communication Article

INSIDE DELTA — Trade Communication Article 07 MAY 21 OK

Pop up GDS

PRESS RELEASE forwarded to Tourism Boards Colorado, Denver

and Visit USA in France

15 APR 21 OK

BOOSTER DEN v v 5000 €
INCENTIVE ODIGEO v v 10 000 €
INCENTIVE MISTERFLY v v 10 000 €
INCENTIVE EXPEDIA v v 10000 €

WEBINAR with Tourism Boards



OUR MARKETING & SALES ACTION PLAN (2/2)

ACTIONS DEADLINE | sTaTus |Actiononlyif US| Airport BUDGET
borders reopning logo

ARTICLE IN CORPORATE WEBSITE (afklm-biztravel.com) 15 APR

:1:] ENEWS IN CORPORATE WEBSITE (afklm-biztravel.com) 11 MAY OK
Global Touch Newsletter for Global Corporate Accounts 30 APR OK
PRESS RELEASE (Tourism & Pro) 15 APR 21 OK

Tactical package : Premium Package v v 40 000 €
Digital Inspirational Campaign : Silver Package v 40 000 €
ENEWS FLYNG BLUE + Miles X2 (to be validated) TBD

Air France Travel news (Travel guide USA) for 4 weeks v 40 000 €

Airfrance.fr DISPLAY (HOMEPAGE) 20 APR 21 OK

AF DEDICATED E-NEWS sent during NATL CAMPAIGN (Focus on
Denver)




DIGITAL PACKAGES

Tactical Package Inspirational Package
PREMIUM PACKAGE SILVER PACKAGE
* Mechanism: Promotional fare compaign * Mechanism: inspirational compaign
* Communication period: 1 week * Communication period: 1 week
* CONTENT PRODUCTION * CONTENT PRODUCTION
* Dedicated landing page with fare & inspirational content on * Redirection to dedicated destination page on Air France Travel
destination [with logo] [with link the partner's website] Guide or creation of 3 landing page [with logo + redirection to
partner's website] if no existing Air France Travel Guide page
* MEDIA
2 : * MEDIA
= S N~ * Social Media :

« Dedicated Facebook post [sponsored] [with logo]
* Carrousel Facebook post [sponsored] [with logo]
* Feed Instagram [with logo] *

= Top destinations capsule [with logo]

Desktop :
* Carrousel [with logo]

* Desktop:
* carrousel 1 [with logo] * Mobile website :
* Visual on the Header [with logo]

* Mobile:
* Visual on the Header [with logo]
- * App:
* Emailing: * Push notification [no logo]
* Visual on the trigger zone [with logo]
) * Emailing :
* Display: « Dedicated email to 3 targeted audience [with logo]
* Banner with 1 or 3 destinations [highlight on OT destinations] [no
logo] = Display :
« Bill board banner + Native Ads [no logo] [dedicated landing
* TIME TO IMPLEMENT : MINIMUM 5 WEEKS page]
* VALUE : 40 000 € HT * TIME TO IMPLEMENT : MINIMUM 8 WEEKS

* VALUE : 40 000 € HT



TACTICAL PACKAGE

FLASH FARE CAMPAIGNS

* The “Flash fare” promotional campaign runs several times a year with attractive discounts on selected

destinations.

* It is one of the most attractive campaigns to boost your destination, over a period of 3 or 4 days.
e The campaign is communicated through AF own media channels (as in packages)

80% of sales during Flash Fare campaign go through Airfrance.fr

AIRFRANCE 7~

ATTACHEZ e o
VOS CEINTURES >

----------------
oestivarion BN o acaivre. | D
LES PETITS PRIX

N OPTION

AIRFRANCE ~ AIRFRANCE ~

ASSURANCE COVID-19

AIRFRANCE

PARIS

POINTE- »
A-PITRE 259€:"

NEW YORK 269¢€

ABIDJAN 350€

AIRFRANCE 7 %)



AIR FRANCE DIGITAL TOUCHPOINTS

AIRFRANCE /7 % KLM :%



B2C DESKTOP/MOBILE HOME PAGE

Home Page Carrousel

Home Page News

AAAAAAAAA

Home Page carrousel Mobile

AIRFRANCE /7% KLM %)



B2C DESKTOP

OTHERS TOUCHPOINTS

Promotool carrousel

AIRFRANCE 7 ~

AccuEL ACHETER UN BILLET ENREGISTREMENT MES RESERVATIONS INFORMATIONS  \/ Rechercher

NOS MEILLEURES OFFRES
ET PROMOTIONS

Au départ de

wille ancestrale au pancrama

dsarvas Jusqu'au 21 mars

nos offres par e-mail dés leur publication

Vos éférées en promotion |

B 8F Créermoncompte @ Mon compts

ﬁ AFRIQUE / OCEAN AMERIQUES ASIE / MOYEN CARAIBES  EUROPE FRANCE E ECONOMY

yo N
122, 000 visitors per month

Waiting page pop up

. . al - .
2,6 M visitors per month . B

10

Dedicated pop up

LA COLLECTION AIR FRANCE

Une sélection de voyages d'exception négociés
jusqu'a -70%.

S'INSCRIRE

 ——

AIRFRANCE £ %)

S,
<

Merci de patienter quelques instants.
Nous traitons votre demande, veuillez ne pas actualiser cette page.

TELECHARGEZ L'APP AIRFRANCE

ahm

AIRFRANCE # i) KLIM:



AIR FRANCE APP

In App message

(’r

° )

BIENVENUE [+ ]

Connectes-vens | Crsiz wobe comply

s

4

+ - AIRFRANCH
Protect

BILLETS
100% FLEXIBLES

MESURES SANITAIRES
STRICTES

ASSURANCE COVID-19
EN OPTION

Orange F

12:57

jeu. 4 mars

# AirFrance 12:51

Votre petit coin de paradis dés 319€

# AirFrance 12:51

30€ offerts sur les cartes cadeaux A

ous offre 30€

po

11

ahm

AIRFRANCE / %)



EMAILING

Destination dedicated Email

AIRFRANCE /¢

A CE PRIX, VOYAGEZ AIR FRANCE
RESERVEZ JUSQU'AU 14 DECEMERE 2020

Profitez du confort des toutes nouvelles cabines,
dans les conditions sanitaires les plus strictes.

Vos billets sont 100% modifiables et remboursables.

Tarifs TTC aller-retour par personne, frais de service inclus sur www airfrance fr, au départ de Paris’
409 € »

SAINT DENIS

299€»
499€ >

POINTE-A-PITRE
CAYENNE

209€ >

J'EN PROFITE

FORT-DE-FRANCE

Trigger zones

VENTE FLASH : NOUMEA ET NEW YORK
Ville ou lagon ? A vous de choisir |
Profitez de nos promotions® jusqu'au 23 janvier.

DESTINATION 1000 » DESTINATION 100>

TOUTES NOS OFFRES

Concrétisez vos réves d’évasion en Nouvelle-Calédonie

e [Pouyelic
Dépaysement et authenticité assurés

-

L4(en m.i\

"COSTA
RICA

AIRERANCE # -

géed iy
omasse ¢ expéoen

ahm

12

AIRFRANCE ¥

EXPLOREZ

anng cans la

ces unQues et

» DECOUVREZ

chm




SOCIAL MEDIA

Facebook post
or carrousel

Instagram

Facebook post Carrousel Story

Air France © Air France @
! par Smartlyio @ . 5 janvier - @ —!L,:—,;jy o @13 janvier - Q@

Plus besoin de partir loin pour faire un grand voyage | Découvrez nos =
Des pri: i donnent envie de partir! Découvrez n romotions ver:
offres jusquau 12 janvier. PFOCaW col % P o 03 promotions. vers

‘ LES ANTILLES LES ANTILLES Acernp
le monde valables jusqu‘au 19 janvier.

| vovacez
3 1 9 AIRFRANCE
e

AAAAAAAAA

% LES ANTILLES sere  2aumMA 231

st [N e Post
AIRFRANCE # AIRFRAN CANCUN “:2eeh WUMAD
E‘a Martinique dés 319€ Réserver I:a Guadeloupe dés 319¢ =
AIRFRANCE # o o .
800Kto1,2M
(depending on investment) oa R

AIRFRANCE #

(111}
chm

AIRFRANCE / %) KLM %)
13



DISPLAY

Banners

AIRFRANCE #

LES ANTILLES

AU DEPART OF BARRITX

407 €

AIRFRANCE
AIRFRANCE #

8 to 12 M Impressions

Prétece

MESURES SANITAIRES STRICTES

BILLETS 100 MODIFIABLES ET
REMBOURSABLES

ASSURANCE COVID-19 EN OPTION

AIRFRANCE #

AIRFRANCE

POINTE-A-PITRE
407 €
FORT-DE-FRANCE
407 €
SAINT-DENIS DE LA

REUNION
603 €

RESERVEZ

ek conditions wur metrance. tr

Skin / Habillage

AIRFRANCE

DES PRIX QUI DONNENT
ENVIE DE PARTIR

1,5to0 2,3 M Impressions

AIRFRANCE 7 %)

+
o000

KLM :%)






AIR FRANCE TRAVEL (DIGITAL) GUIDE

TRAVEL NEWS

ACTUALITES DE VOYAGE

@ Une journée a3 Amsterdam : entre @ De Vancouver a Seattle : road trip au O Versailles aprés Versailles : que faire

incontournables et découvertes... contact de la nature au cceur du... apres la visite du chateau ?

Entre Deux Vols Road Trip Visite Insolite

(D Vancouver, départ pour un séjour

romantique canadien

City Break Romantique

16

Appears on Air France Travel Guide homepage for about
4 weeks (on top without scroll, longer duration when
scrolling)

Appears on the destination guide’s homepage if it is
about a specific destination + under the “Highlights"
filter for the entire agreed up duration of the
publication

Display duration: variable (from 1 to 12 months on
average)

Languages: French / English (all contents)
+ other languages: depending on destination
deployment / additional languages

+
o000
chm

AIRFRANCE / %) KLM 7
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APPENDIX

Air France and KLM proudly partner with
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EX OF MARKETING CAMPAIGN WITH OTA

© Do VoS 2 Q Recherches ricantes | @ | S M vows 1 Connexion cu Senregistrer 81 OfITes exciusives par tékphone : G892 64 54 30

Venez vivre le rythme
Colombien !

Rechercher des vois Rechercher Vol » Hoted
r. T -

Air France vous emmeéne en Colombie

Le voyage nouvelle génération avec le Dreamliner !

Des ambiances lumineuses en fonction
= des nhases de vol

>

& vimeo

18

Les meilleures offres vers la Colombie

Découvrez toutes nos options de voyages

Bogota Carthagene

Paris-Bogota en vols directs avec Air Paris-Carthagéne avec Air France-
France. Profitez du vol quotidien d'Air KLM. Toutes les offres dans le moteur
France, tous les jours & 18h10, et ci-dessus

arrivez 3 21h50 le méme jour 3
Bogota ! Toutes les offres dans le
moteur ci-dessus

Paris-Carthagéne via
Vols directs dés 760€ > Amsterdam >

+
o000
«‘A
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EX OF AF DEDICATED E-NEWS

Destination dedicated Email

AIRFRANCE #

A CE PRIX, VOYAGEZ AIR FRANCE
RESERVEZ JUSQU'AU 14 DECEMBRE 2020

Profitez du confort des toutes nouvolles cabines,
dans les cond®ions sanitaires las plus strictes.

Vos billets sont 100% modifiables et remboursables

Tirls TTC alnr roninw i pastann Hais e Sarvics Inches wr wve Sirkence & s gt 0o Pade*
POINTE A PYTRE e SANT DEMS "o
FORT.DE FRANCE e CAYENNE mes

JEN PROFITE

19

AIRFRANCE ¥
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EX OF ENEWS FLYNG BLUE + MILES ACCRUAL X2

FLYING Platinum for Life

En France, en Europe ou a I'autre bout du monde,
explorez I'ailleurs et profitez-en pour gagner
encore plus de Miles !

Santiags ou poncho ? Dallas ou Quito 7 Au printemps, découvrez 2
nouvelles destinations

Découvrir

8 Doublez vos Miles !

Chennai, entre tradition et
modernité

Partez a la découverte de Chennai et de ses

fortifications, de sa longue plage, des temples

colorés avec Air France et Jet Airways.

Du 30 octobre au 30 novembre, gagnez 2 fois plus
de Miles-Prime en voyageant entre Paris-Charles de
Gaulle et Chennai, anciennement appelée Madras.

§® Doublez vos Miles !

Tout ce qui se passe a Vegas

avec KLM via Amsterdam.

20

Découvrir

+
o000
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FRENCH MARKET ASSETS & BUDGET

DENVER INTERNATIONAL AIRPORT
01 JUN 2021

44>

|=——

+
o000

AIRFRANCE /7% KLM %)



AIR FRANCE-KLM, MAJOR ASSETS AIRFRANCE # KL

2 POWERFUL BRANDS AND SUSTAINABLE AIRLINES

\._, 548 aircrafts

Paris-CDG & Amsterdam-Schiphol : 2 of the largest connecting hubs in Europe, for a

Yy halanced and efficient network and a relevant presence in Orly Airport
(“\

".',y A strong presence in all major markets 83,000
’

f;?) The European pillars of the leading global airline partnership engage.d £
1 professional

people
k 104 million customers carried in 2019

@ 300 destinations in 116 countries, the largest network between Europe and the rest of the world

€@Y» |mpressive partnerships : Joint Venture partners with Delta Air Lines, China Southern Airlines, Xiamen Airlines,
()] Vietnam Airlines, Air Mauritius

// M Air France/KLM — Delta - Virgin Atlantic Joint Venture : the biggest transport provider on the
/ L transatlantic route



ABOUT AIR FRANCE

Since 1933, Air France has been promoting and highlighting France

"‘ throughout the world.

With an activity divided between passenger transport, cargo transport and
aeronautical maintenance, Air France is a major air transport player.

. A workforce of more than 45,000 staff are committed on a daily basis to
offering each customer a unique travel experience.

-

Air France, KLM Royal Dutch Airlines and Transavia make up the Air France-KLM Group.

The Group relies on its powerful hubs at Paris-Charles de Gaulle and Amsterdam-Schiphol to offer a vast international
network.

Its Flying Blue frequent flyer program has over 17 million members.
Air France and KLM are members of the SkyTeam alliance which has a total of 19 member airlines.

Air France places the health and safety of its customers and staff at the heart of its concerns.
As part of its Air France Protect health and safety commitment, the company has introduced the strictest health gpd

hygiene measures to ensure a safe trip. 3 AIRFRANCE 7 :7) KLIM :

(B»:



AIR FRANCE, A STRONG AND POSITIVE BRAND

Advantages of Marketing by Air France KLM

AIR FRANCE

LE PLUS GRAND RESEAU DU MONDE

* REFERENCE YEAR 2019

Airfrance.fr : 3" tourism e commerce website with 12 Million
visitors a month *

Professional experience in destination marketing

Extensive databases available for target group global minded
travelers

On Social Media in 2020 : f L @

7.2M + 960K 1.1K

folboweers fol koneers. followers

o ® in
100K 7,000 417K
followers followeers fiolbmavers

Extensive owned marketing channels B2B, B2C,B2T with joint AF/KL
marketing and sales teams

A sustainable and engaged Airline \\ ';».

A AIRFRANCE 75 KLM %)



AIR FRANCE AWARDS

Renowned the world over for the quality of its offering, the structure
and density of its network and its efforts in digital innovation and
customer service, Air France is regularly recognized with awards in a

variety
"W
2018 ol FINEWIN
The e PRIX STRATE! ‘
lraveler DU BRAND
Rt CONTENT

Podium
Relation
o il Client
N 12019

Podium
Relation
o fl Client

2021

GRAND PRIX

MARC® POLO=

+
o000
chm
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COVID-19 SANITARY MEASURES 7 +I-)A'RFRANCEI

AIR FRANCE, BY YOUR SIDE AT ALL TIMES e rOteCt

SKY T AX

-

Our « Air France Protect » label guarantees you a safe trip:

At the airport
* Compulsory wearing of a surgical mask
* Physical distancing
* 1 out of 2 self-service kiosks activated
* Counters equipped with protective screens
* Disinfection of check-in counters and self-service kiosks
* Hand sanitizer dispenser
* Contactless body temperature checks

On board

* Compulsory wearing of a surgical mask

Air filtration: cabin air renewed every 3 minutes
Daily cleaning and regular disinfection

Inflight service adapted to limit contact onboard

+
o000

—
e

AIRFRANCE 7/ %) KLM %
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REBOOK AND NEW BOOKING POLICIES

Since the start of the Covid-19 health crisis, Air France
has introduced exceptional measures grouped under
the Air France Protect label

* Air France is extending to 31 December 2021 the
guarantee of fully flexible or refundable tickets on all its
flights

* Whatever the reason, customers can change their
reservation, obtain a refundable credit voucher if they no
longer wish to travel or receive a refund if their flight has
been cancelled.

+
o000
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SUSTAINABILITY

AIR FRANCE SUSTAINABLE COMMITMENTS

‘‘‘‘‘

AIRFRANCE 7 %)



A MAXIMUM OF DESTINATIONS WITH A MINIMUM FOOTPRINT
LET’S WORK TOGETHER TOWARDS A MORE SUSTAINABLE FUTURE

* Reducing our CO2 emissions by 50% per
passenger/km*
* Fleet modernization and lighter aircrafts
* Fuel plan and eco-piloting
* Electric power for ground operations

Investing in research and innovation

* Involvement in Biofuel testing

* Air France partner with the Solar Impulse
Foundation (4 areas of innovation — 1,000
solutions

* Air France supports the French Aeronautical
Federation in purchasing the Pipistrel Alpha
Electro, an all-electric aircraft

*compared to 2005

Offsetting our CO2 emissions

* Regulatory compensation (EU-ETS, CORSIA)
* Compensation offering for corporate customers
* Supporting tree planting with Trip and Tree program

* Proactive offsetting by Air France : 100 % of CO2 on
domestic flights

2 v Recycling, reducing and limiting waste

* Reduce food waste
* Substitute single-use plastic items

* Waste segregation on board for recycling in Paris
bases




AIR FRANCE SUSTAINABILITY

2019 AT A GLANCE

N°1
at the top of
e Staontitty 63
4
meq:: :.e: ,.',( Index as Air pmu scross 32
A350 and AZ20 France-KLM co-.ntnes‘umponed
by the Air France
crdered orop Foundation
25% 6,000
lower CO, emasions 0 @ tors of CO,
per passenger km emsions avolded
compared to 2005 thanks to the biofuel

(target 2030) O fiights to be operated from
San Francisco as of June

2020

- 1,6%
’) of Frbcen G2 @ 100%
offsetting of CO;
emessions on all

domestic fights

attributable to the

Group activity
D= ® @ " sox
of ramp

women in the top
O 1,300 vohicles are
rons of electric
snge-se 160,000
plastic used on trees planted
bord replaced hanks to
by sustainable Alr France Trip
and Tree program

alternatives

CO; emissions
por pn'.'.nngor
kilometer
compared to
2005

non-recycled
waste
compared to 201

emission of
ground operations
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SUCCESSFUL PARTNERSHIPS
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DIGITAL CONVERSION PACKAGES

80% OF SALES DURING FLASH FARE CAMPAIGN GO THROUGH AIRFRANCE.FR

= Mechanism: Promotional fare compaign
= Communication period: 1 week

= CONTENT PRODUCTION
= Mo dedicated landing page

= MEDIA
= Desktop Homepage:
= Mews [no logo]

= Mobile:
= Visual on Header [no logo]

= Emailing:
= Visual on Trigger Zone [no logo]

= Display:

= Banner with 1 or 3 destinations redirecting to Promo Toaol
or Best Offer Page [highlight on OT destinations] [ne logo]

= TIME TO IMPLEMENT : MINIMUM 2 WEEKS

* VALUE : 20 000 € HT

PREMIUM PACKAGE

= Mechanism: Promotional fore compoign
= Communication period: 1 week

* CONTENT PRODUCTION

» Dedicated landing page with fare & inspirational content on
destination [with loga] [with link the partner’s website]

= MEDLA
* Social Media:
= Dedicated Facebook post [sponsored] [with lega]
= Carrousel Facebook post [sponsored] [with loga]
= Feed Instagram [with loga]

= Desktop:
= Carroussl 1 [with logo]

= Muobile:
= Wisual an the Header [with logo]

* Emailing:
= Wisual an the trigger zone [with logo]

= Display:
= Banner with 1 or 3 destinations [highlight on OT destinations] [no
logo]
= TIME TO IMPLEMENT - MINIMUM 5 WEEKS

* VALUE : 40 000 € HT

BUSINESS PACKAGE

= pechaonism: Promational fore compaign
= Communication period: 1 week

= CONTENT PRODUCTION

= Dedicated landing page with fare & inspirational content on
destination [with logo] [with link the partner's website]

= MEDIA
= Social Media:
= Dedicated Facebook post [sponsored] [with logo]
= Carrousel Facebook post [sponsored] [with logo)
= Feed Instagram [with logo] + Instagram story [no logo]

* Desktop :

= Special event banner OU Carrousel 1 [with logo]

= Mobile:
= visual on the Header [with logo]

*App:
= push notification
= App banner

= Emailing:
= Yisual on the trigger zone [with loga]
= Display :
= Banner with 1 or 3 destinations [highlight on OT destinations] [no
logao] + Bill board [no logo]

= TIME TO IMPLEMENT - MINIMUM 5 WEEKS

* WVALUE : 60 000 € HT



DIGITAL INSPIRATIONAL PACKAGES

SILVER PACKAGE GOLD PACKAGE

= Mechonism: influencer’s concept / French Flair

* Mechonism: inspirotionsl compaign * Mechanism: inspirational campaign c A cock 1 week
* Commumication period: 1 weesk = Communicotion period: 1 week
. = CONTENT PRODUCTION
= CONTENT PRODUCTION LML ELLEHLL o ) » Co-branded content creaated by Influsncers in partnership with OT
* Redirection to dedicated destination page on Air France Travel * EE'#::“'D" ti.dEd'thTd dd'.!m"at'u? P_atﬁel:" &L FE"‘:‘:ﬁE—“‘:‘gl {end packshot logo OT) + dedicated landing page on destination
Guide or creation of a landi with | if no existing &Air Uide Or Creation of 3 landing page [wi 'EC + redirection to {with OT logo + redirecting link to OT) or Redirection to Air France
France Travel Guide page re pees [ = e partner's websit] if no existing Ar France Travel Guide page Travel Guide destination page with articles on adresses
= MEDIA
= MEDIA = Social Media : . HEDI!?. )
* Desktop: - Top destinations capsule [with logo] + Social Media )
* Mews [no logo) = EStory Instagram [with logo]
* Desktop - - Post Facebook [with logo]
= Carmousel [with ko . 3 i g
- Emailing : [ il AFTE video integration (the by AFTE)
= Dedicated email to 2 targeted audisnce [no logo] = Mobile website : = Emailing :

= vizual on the Header [with loga] * Trigger zone [with logo]

* TIME TO IMPLEMENT : MINIMUM 4 WEEKS * App: = Daskiop :
= Push notification [no logo] = Carrousel 1 [with logo]
* VALUE : 16 000 € HT * Emailing :
- Dedicated email to a targeted audience [with logo] + Display :
* Option : » Display : * Paid option : YouTubs video [long format]
. i H = Bill board b Native Ad I dedicated landi
sponsored Facebook post [with logo] : 7 000 € HT . ard banner + s [no logo] [dedicate ing . smriation o i houl destination and

digital touchpaints activated
= TIME TDO IMPLEMENT - MIMNIMUM 8 WEEKS « TIME TO IM ENT - MINIMURM 2 MO
= VALUE : 40 000 € HT « VALUE : 80 000 € HT






AIR FRANCE TRAVEL (DIGITAL) GUIDE

BE INSPIRED

Site performances :

* 350000 unique visitors per month
* 4,5 M visitors in 2019

* More than 90 markets

* 119 destinations

* 250 videos

* 8 languages

* 8.000 images

* Available on all devices

* Accessible on AF B2C website (HP) and directly :
travelguide.airfrance.com

Content:
* Destination guide with Points of Interest (highlights,
accommodation, restaurants and visits)

e Practical Information
* Travel News

. AIRFRANCE # %) KLM %)


http://travelguide.airfrance.com/

AIR FRANCE TRAVEL (DIGITAL) GUIDE
POINTS OF INTEREST

Point of interest by Destination Guide

NOS ADRESSES A CANCUN . . . .
Accommodation, Outings and restaurants, Highlights,

perennial display within the guide:

Tout voir Ala une Sorties & Restaurants Hébergements Visites et activités

Destination guide homepage

> \ W, + accessible from the dedicated filters of the destination
@ Marakame, un vent de décontraction @ Tacun, simplicité et authenticité a @ Atmosphére romantique a La Fonda (Accommod ation’ TO discove r’ Gourm et Walks ...)

petits prix del Zancudo

Restaurant - Bar Bon Plan - Traditionnel Terrasse

Display duration: “unlimited” ; with reserve of maintaining
the quality level (subject to verification / update of the mini
destination twice a year)

@ Les sculptures englouties du Museo

Subscutico de Arte () wesenssurmse Languages: French / English (all contents)

@ Pause gourmande au Café con Gracia

Tendance - Terrasse Musée Resort

+ other languages: depending on destination deployment /
additional languages

+
o000
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AIR FRANCE TRAVEL (DIGITAL) GUIDE

PRACTICAL INFORMATION

« Air France reveals » at the bottom of the page:
"Partners" dedicated area and AF information

* Possible integration of a visual (logo, illustration, video)
FESTIVALS, HOLIDAYS AND OTHER . . . .
ANNUAL EVENTS IN SAN JOSE + subtitle + link to the advertiser / partner website

i * Display duration: variable (12 months on average)

* Languages: French / English + other languages
- depending on content deployment -
(e.g. + Spanish for Costa Rica)

Ol Ole @O fo %

AIR FRANCE REVEALS... ]

+
o000

AIRFRANCE / %) KLM :%)
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AIR FRANCE TRAVEL (DIGITAL) GUIDE

TRAVEL NEWS

ACTUALITES DE VOYAGE

* Appears on Air France Travel Guide homepage for about
4 weeks (on top without scroll, longer duration when
scrolling)

UnejournéeéAmstera:ent De Vaouve'aSttIe:road trip au Versailles aprés Versaills:quefaire ° Appears on the deStInatlon gUIde's homepage If It IS
E?e:;in:::smablesetdécouvertes... R@oadmp ?Slte:::i:avisiteduchiteau'.' abOUt a SpeCIfic destlnatlon + under the lIHIghIIghtsll
filter for the entire agreed up duration of the
publication

contact de la nature au cceur du...

* Display duration: variable (from 1 to 12 months on
average)

* Languages: French / English (all contents)
+ other languages: depending on destination
deployment / additional languages

(D Vancouver, départ pour un séjour

romantique canadien

City Break Romantique edoe

18 AIRFRANCE # %) KLM %)
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AIR FRANCE AIRPORT LOUNGES

PASSENGERS CAPTIVE AND RECEPTIVE SPENDING ON AVERAGE 90 MINUTES IN THE
LOUNGES

AIRFRANCE /7% KLM %)



AIR FRANCE LOUNGES Feon

AD OR VIDEO DISPLAY ON DIGITAL SCREENS s

3

43 digital screens spread out in 14 AF lounges :

7in CDG, 2inOrly, 1 in Bordeaux, 1in Lyon, 1in New York, 1 in Geneva and 1 in Washington DC

50 AIRFRANCE /7 % KLM :%



AIR FRANCE LOUNGES

WIFI PORTAL

THE VISUAL : MO BILE N e
ADVERTISING SPACE ADVERTISING SPACE
2 3 2
1 GITIMEKLSECONDES G; TIMER & SECOND

AIRFRANCE # = frangals " o Cirgton:
- & kungaartraoca com &

= AIRFRANCE # N Accelerate your journey
to SAP S/4HANA with

WELCOME TO THE LOUNGE IBM Ra{)i(i Move

TERMINAL 2E HALL L

DISCOVER OUR LOUNGE SERVICE!

90% of French AF lounges’ passengers log-in
Almost 280,000 WiFi users per month
For an average 30 minutes connection odee

— chm

AIRFRANCE 7/ %) KLM %



AIR FRANCE LOUNGES

PRESS DISPLAY — AVAIBILITY OF MAGAZINES ON LOUNGES RACKS

o

L.

Period : 1 month
Volume : 15,000 copies distributed in the 6 main lounges in CDG




e —

; h,
\ A — e
AIR FRANCE - ON 'BOARD AEFIVITIES -
REACH : 1,4 M OF LONG-HAUL PAssEiiTGis ND 5 200 LON&AU'L‘FD‘GHS-/ MONTH
CONCEPT: SPOT ON THE AF INFLIGHT EN MENT s

4 »
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INFLIGHT ENTERTAINMENT

. . Category
ACICIIAOL Pre-Roll World movies Advertorial Package (Cinema & Series Package

Musique)

Package Package

e Exclusive spotof 20 * Exclusive non e Exclusive spot from * An advert of 26 * Billboardde5” ¢ Exclusive spotfrom
"to 45" placed skipable spot from 20 " to 45 " placed minutes in direct a 8" placed at 20 " to 45 " placed
before the 20" to 45" placed at before the beginning access within one of the launching of before the
beginning of 5 the launching of the of 8 to 12 movies theses 5 issues : the “Cinema” beginning of 6
“lasted” movies entertainment “World Movies” Sport, Discovery, Art and/or series
(Latest Releases) system (Japanese, Korean & & Culture, Lifestyle, “Musique”

Chinese) Travel category * Technical material

e Technical deadline: < Technical material delivery : 35 days

35 days before release delivery: 35 days * Technical material * Technical material * Technical before release
before release delivery: 35 days delivery : 45 days material
before release before release delivery: 35
days before
release
Period : Period : Period: Period: Period: Period:
1 month 1 month 1 month 2 months 1 month 2 months

Audience rate : 94% Audience rate : 100 %
unavoidable exposure

anm cnm

AIRFRANCE # i) KLNM %
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THE PREMIUM VOD PACKAGE

Fates votre
lasélec

Toujours & I"affiche

Festival de Cannes

Cinémas du monds

La collection

AIRFRANCE 7 %)



PRE ROLL

Language selecfion

Spot from 20" to 45"
Placed at the launching of the
entertainement system

Period : | month
Technical deadline:
35 days before release

DEVICE

Exclusive spot 20" to 45"

Exclusive
Not skipable
Completion rate : 100%

Unavoidable Exposure

RN X R B
R X X N X ]

IFE System launching

ahm
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THE WORLD MOVIES PACKAGE

°"FF$
@“ |
= [ |
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ADVERTORIAL PACKAGE

AIRFRANCE 7 %) KLM :%)



CATEGORY (MUSIQUE & CINEMA)

PACKAGE

« Cinéma » catégorie

Selection of a categorie

Billboard de 5" a 8"
Placed at the launching of
the « CINEMA » ond/?r « MUSIQUE » Not « skippable »
categorie

{
Billboard exclusif de5sa 8s

« Musique » catégorie

Exclusive

C H :1 s ’ =
Period : 1 month apping : 1 repetition per catégorie

Technical deadline : Audience rate Cinema (90%) or
35 days before release Music (80%)

+
o000

— chir
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SERIES PACKAGE

LHR

]

Catégories
Faites votre choix parmi
1a sélection ci-dessous. Le Palmashow Best Of

Séries TV

Profilage

Catégories
Faites votre choix parmi
1a sélection ci-dessous.

/

The Big Bang Theory Divorce

ahm

AIRFRANCE / %)
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AIR FRANCE DIGITAL DEVICES
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AIR FRANCE PLAY

AIRFRANCE

5 : JE RETROUVE
BOOK. TOUTES MES RESTRVATIONS
CHECK IN. ¢ . = ET LES GERE SIMPLENENT
TAKE OFF.

0 MOURS NEFORE YOUR FLIGHT,
CHECK IN WITH THE TAP
OF A FINGIR!

5,000 New downloads of the app/ day
l 15,000,000 impressions of the French HOMEPAGE/ month
AIRFRANCE 7
900,000 unique users /month

1 scroll maximum :

Mative advertising integrated in the heart of the app _
2 or 3™ position on the homepage feed

App Home Page : Périod : free to choose according to planning reservation
First Screen after opening Technical Element : 2 weeks before campaign set up
Homepage feed : flights info, booking... os'se

AIRFRANCE J i) KLM %)



AIR FRANCE E-BOARDING PASS

EXCLUSIVE PAVE AS CLICKAEBLE BANNER (BEOTTOM OF THE PAGE)

e | ie INTERACTIVE ADVERTISING (RE-DIRECTION URL)
Marne Test
= DG AT T R e The boarding pass can be printed 30 hours before departure

Period : 1 month

Circulation : 1,400,000 copies

AIRFRANCE 5 - AIRTRANCE 5

- 00 Circulation channel ; Air France Website

Size : 248 x 344 pixels

Format: JPEG

Mandatory languages versions : French/English
Other languages versions : Spanish, German, [talian

Submizzions of technical material : 2 weeks prior publication

Amrnance s

— o

AIRFRANCE /7 % KLM :%



AIR FRANCE CONNECT

CONTACTPOINT 1 : PORTAL HOME PAGE
Passenger ore connected to Alr France Connect network
Home Page : connect.gifrance.com

I 465 204 AVERAGE CONNECTED PASSENGER |

Three exclusive advertising spot :
« 1:INTERSTITIAL / PRE-ROLL
Non skippable interstitial on the home page.

1 repetition.

+ 2:BANNER
Banner set up on the home page under Wifi pass

+ 3: NATIVE
Clikabie Native advertising set up in editorial

#INTERSTITIAL

#BANNER

CHANEL

ENATIVE

CONTACTPOINT 2: WiFi PASS purchase home page :

311 434 AVERAGE CONNECTED PASSENGER

Two exclusiove advertising spot

Stay connected

+ 1:INTERSTITIAL / PRE-ROLL
Non skippable interstitial on the home page.
1 repetition.

+ 2:BANNER
Banner set up on the home page under Wifi pass

#INTERSTITIEL #BANNIERE
L AC ONNECT]

e e A

AIRFRANCE Y i+ K

-
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AIR FRANCE FLYING BLUE

REACH : 3 M MEMBERS IN THE FRENCH MARKET (FULL DATA BASE)

KLM &

AIRFRANCE #



FLYING BLUE

E-MAILING & MILES X 2

Platinum for Life

En France, en Europe ou a l'autre bout du monde,
explorez l'ailleurs et profitez-en pour gagner

encore plus de Miles ! e o AL /4 . i For new routes openings only :
NR = : * A qualified audience

* More than 3 M members

* CSP + clientele

* Targeting and geo-location
S available

Dalas,

Santiags ou poncho ? Dallas ou Quito ? Au printéemps, découvrez 2
nouvelles destinations

Découvrir
Oe "
( 0z vos Miles

+
2000

AIRFRANCE /%) KLM %)
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AIR FR

PREMIUM LIFESTYLE MAGAZINE

AIRFRANCE # 5 KLM =+,



AIR FRANCE MAGAZINE

ADVERTISING

A large visibility

§MAGZ|NE * A 100% Digital Edition on Board

* From May 2021, AF Magazine distributed every 2 months in
CDG & Orly AF Lounges

A qualified audience

1 142 000 high income Europeans readers
CSP + clientele

Business Travelers

Foreign Tourists

| E France

== o |SEH « 237 000 Premium readers

: * 126 000 Top executives readers

* 88 000 Top executives & Top incomes readers i

AIRFRANCE /7% KLM %)
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AIR FRANCE MADAME

THE LUXURY WOMEN’S MAGAZINE

MABAME

THE LUXURY
WOMEN'S
MAGAZINE

SPECIAL ISSUE

39

A large visibility
* A bimonthly magazine : 7 releases per year
* Digital Diffusion on Board (Business and First Class)
* Print Diffusion
* All AF lounges and Paris Boarding rooms
* Sent to AF Premium Flying Blue members
* Including AF CLUB 2000 members
* 200 000 copies / release

A qualified audience

* 216 000 Premium readers

* 147 000 Premium women readers
* 54% exclusive readers

Influential readers

* 52% Tourism & Travel

* 24% Decoration & Furnishing

* 23% Fashion & Accessories

* 10% Skincare & Beauty
AIRFRANCE 7 %)
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AGENTCONNECT.BIZ

REACH : MORE THAN 12,000 AGENTS IN THE FRENCH MARKET

AIRFRANCE F -
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AGENTCONNECT.BIZ

AIR FRANCE & KLM SITE FOR TRAVEL AGENTS & PARTNERS

AIRFRANCE 7 :%) AgentConnect-biz

e =
Kim:s ADELTA®

- Mon Espace Support de vente Promos & actus Produits & services |:| » Recherche avancée . I b I ° h .
Available in the site

Bienvenue sur AgentConneot.biz ! * New routes openings
Outils * Information on program and products

| Im UII'IE ‘(’idéo pour rassurer les Rllex; 2 . .
e * Group Air France-KLM regulations
’ ”‘ st e el

peuven voyager e avion n —al L * Management of the agency's activities

toute confiance
e - (i.e. groups request, tickets refund
= ; requests...)

...and much more

R

Une vidéo pour rassurer Horaires des services Actualités Delta Delta, Nouveautés et

BRAE R,

les clients Dear Air France Coronavirus Mises a jour
Travelers

+
L1
—

AIRFRANCE /%) KLM:
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THEMES DU MOIS

TOPICS OF THE MONTH

CONCEPT : MONTHLY DOCUMENT SENT TO ALL FRENCH MARKET SALES FORCES
REDISTRIBUTED TO RELEVANT TRAVEL AGENCIES (25,000 AGENTS)

AIRFRANCE F & KLM &




THEMES DU MOIS

DEDICATED TO TRAVEL AGENCIES

AF : OUVERTURE PARIS ORLY-ALGER

A COMPTER DU 02 JANVIER 2020

En complément des vols déja existants au départ de/vers

Paris-Charles de Gaulle (CDG), Air France (AF) proposera

une nouvelle liaison entre Paris-Orly (ORY) et Alger (ALG)

durant la saison hiver.

 Les vols seront opérés en Airbus A319 offrant 143
siéges de tout confort

« Les horaires des vols sont variables, veuillez consulter

les GDS.

Vol n° De Vers Jour

AF9454 ORY ALG mardi 09:40 11:50
AF9455 ALG ORY mardi 13:10 15:30
AF9454 ORY ALG jeudi 08:40 10:50
AF9455 ALG ORY jeudi 12:10 14:30
AF9454 ORY ALG samedi 13:50 16:00
AF9455 ALG ORY samedi 17:20 19:40
AF9454 ORY ALG dimanche 10:00 12:10
AF9455 ALG ORY dimanche 13:40 16:00

AF : NOUVELLE LIAISON VERS MONROVIA

DES LE 20 AVRIL 2020

* Air France (AF) desservira Monrovia (ROB) au Liberia
grace a quatre vols* par semaine opérés en Airbus
A330-300 d’une capacité de 224 siéges (36 en Business,
21 en Premium Economy et 167 en Economy)

* 2 fréquences (AF530) rejoindront Monrovia via Bamako
avec un retour direct vers Paris CDG

2 fréquences (AF533) rejoindront Monrovia
directement avec un retour vers Paris CDG via Bamako

Vol  De Vers Jour Départ  Arrivée Notes
N

AF530 DG BKO joudi 110 1785

Aller Via Bamako
AFS0  BKO  ROB Lundi, jeudi 1955 212
AFS30 ROE DG Lundi, jeudi 2255 0735(+1)  Retour Direct
AFS33 (DG ROB  Mercredisamesi 1600 2040 Aller Direct
AFS33 ROB  BKO  Merredizamasi 2210 2335

Retour via Bamake
AFS33 BKO DG Marcredisamedi 0135 0340

#5 vols par semaine du 17 juin au 20 septembre 2020
- AF530 les lundi, mercredi et dimanche et
- AF533 les mardi et vendradi. Merci de consultez les GDS (en cours de mise & jour)

AIRFRANCE 7 % KLM %

Publications of factsheets and relevant information on :

New routes
Program modifications
Major schedule modifications
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COMMUNICATION ON CORPORATE WEBSITE

BLUEBIZ ACCOUNTS : 56,000 CONTACTS/MONTH
SUBSCRIBERS CARD MEMBERS : 45,000 CONTACTS/MONTH _
TRAVEL MANAGERS : 15,000 CONTACT/MONTH AIRERANCE # % KLM



AIR FRANCE CORPORATE PLATFORM

E-NEWS AND ARTICLE

Dounir s sln il Monthly E-news
Article visible for a period of 5
months

NEWS wai2019 - 0000

)

VOYAGEZ
A LA CARTE

Depuis le 31 mars 2019 Air France vous propose 3u départ de Paris-Charles de Gaulle un vol guctidien vers Belgrade et
un vel deux fois par semaine vers Toilissi.

Réservez du 3 au 30 juin vos déplacements au départ de France verd Belgrade Bt Thilissi =t bénéficiez d'un
doublement de Blue Crédits pour un vovage entre le 3 juin 2019 et le 31 juillet 2019°

+ : *Dernier retour possible
Découvrez tous les avantages de la carte d'abonnement France — Europe —

Afrique du Nord en bénéficiant d’une offre promotionnelle* L
p Thilissi

Doublez vos Blue Crédits au départ de France vers Belgrade et
Tbil?ssi ’ p Belgrade

Link to destination page + link to AF Corporate site

Profitez de l'offre de doublement de Blue Crédits au départ de France vers|Belgradelet Tbilissi
pour vos voyages jusqu'au 31 juillet 2019*

+
*dernier retour possible 2800

AIRFRANCE / %) KLM

chm

»

Découvrir



MARKETING BUDGET

INVOICED BY AIR FRANCE UNLESS OTHERWISE SPECIFIED - PRICES ARE VAT EXCLUDED

Action Cost

Digital Tactical Campaign Economy Package : 20 000 €
(TB logo : See campaign details) Premium Package : 40 000 €
Business Package : 60 000 €
Digital Inspirational Campaign Ivory Package : 16 000 € - Facebook post : 7,000 € (additional)
(TB logo : See campaign details) Silver Package : 40 000 €
Gold Package : 80 000 €
La Collection by Air France Starter Package : 8 000 €
(TB logo : Yes) Stronger Package : 14 000 €
Booster Package : 20 000 €
Off-line Package Brief in AF MAG + Onboard entertainment (Series Package) : 68,000 €
Air France Travel Guide Content :

e Practical information
* Points of interest

* Travel news

On estimate only

+
L 11 ]
—
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MARKETING BUDGET

INVOICED BY AIR FRANCE UNLESS OTHERWISE SPECIFIED - PRICES ARE VAT EXCLUDED

Action Cost

AF Lounges Digital Screens (43) 1 month : 100 000 €
Invoiced by CMI

AF Lounges Wi-Fi Portal 1 week : 20 000 €

Invoiced by CMI 1 month : 60 000 €

AF Lounges press display 1 month : 27 450 € (Gross rate) + 3 150 € technical fees
Invoiced by CMI

On Board video Premium VOD Package, 1 month : 55 200€ (Gross rate)
Invoiced by CMI Pre-Roll, 1 month : 80 000 € (Gross rate)

The World Movies Package, 1 month : 20 000 €

Advertorial Package, 2 months : 36 000 € (Gross rate)

Category (Cinema & Musique ), 1 month : 1 Categorie 32 000 € /
2 Categories 56 000 € (Gross rate)

On Board video World series Package, 2 months, 6 series : 100 000 € (Gross rate)

47 AIRFRANCE /% KLM %



MARKETING BUDGET

INVOICED BY AIR FRANCE UNLESS OTHERWISE SPECIFIED - PRICES ARE VAT EXCLUDED

Action Cost

AF PLAY 1 Day : 500 000 average impressions delivery : Daily Package : 7 500 € (Net
Invoiced by CMI rate)

1 Week : 3 500 000 average impressions delivery : Weekly Package : 30 000
€ (Net rate)

AF E-Boarding Pass 1 month : 44 800 € (Gross rate)
Invoiced by CMI

AF CONNECT Interstitiel : 50 €/CPM
Invoiced by CMI Banner : 40 € / CPM

Native : 30 € / CPM

48 AIRFRANCE /% KLM %



MARKETING BUDGET

INVOICED BY AIR FRANCE UNLESS OTHERWISE SPECIFIED - PRICES ARE VAT EXCLUDED

Action Cost

Flying Blue
(TB logo : No)

E-mailing & Miles x 2 : on estimate only

AF On Board Magazines
Invoiced by CMI
(TB logo : Yes)

AF Magazine : 22 600 € (Gross rate) — inside page — Double page : 45 200 € (Gross rate)
AF Madame : 17 500 € (Gross rate) — inside page - Double page : 35 000 € (Gross rate)

Agent Connect
(TB logo : No)

15 000 € (VAT excluded)

Thémes du mois (Topics of the month)
(TB logo : No)

15000 €

AF Corporate website
(TB logo : Yes)

1 E-news + article : 25 000 €
1 article : 10 000 €

49
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FLASH FARE CAMPAIGNS

* The “Flash fare” promotional campaign runs several times a year with attractive discounts on selected
destinations.

* |t is one of the most attractive campaigns to boost your destination, over a period of 3 or 4 days.

* The campaign is communicated through AF own media channels (as in packages)

80% of sales during Flash Fare campaign go through Airfrance.fr

AN AIRFRANCE

o, A
Protect
L /
ATTACHEZ St PARIS
VOS CEINTURES
MESURES SANITAIRES NTE
DESTINATION e ;mpmt; 259€:"
o 10 o
LES PETITS PRIX
BILLETS 100X MODIFIABLES S—
£ BEMBOURSADLES NEW YORK 269€

ASSURANCE COVID-19 ABIDJAN 350€
N OPTION

AIRFRANCE # AIRFRANCE # AIRFRANCE

L g OTRE DEST no

— .
o000
—

AIRFRANCE /7 % KLM :%
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AIR FRANCE DIGITAL TOUCHPOINTS

AIRFRANCE /7 % KLM :%



B2C DESKTOP/MOBILE HOME PAGE

Home Page Carrousel

Home Page News

AAAAAAAAA

Home Page carrousel Mobile

AIRFRANCE /7% KLM %)



B2C DESKTOP

OTHERS TOUCHPOINTS

Promotool carrousel

AIRFRANCE 7 ~

AccuEL ACHETER UN BILLET ENREGISTREMENT MES RESERVATIONS INFORMATIONS  \/ Rechercher

NOS MEILLEURES OFFRES
ET PROMOTIONS

Au départ de

wille ancestrale au pancrama

dsarvas Jusqu'au 21 mars

nos offres par e-mail dés leur publication

Vos éférées en promotion |

B 8F Créermoncompte @ Mon compts

ﬁ AFRIQUE / OCEAN AMERIQUES ASIE / MOYEN CARAIBES  EUROPE FRANCE E ECONOMY

yo N
122, 000 visitors per month

Waiting page pop up

. . al - .
2,6 M visitors per month . B

Dedicated pop up

LA COLLECTION AIR FRANCE

Une sélection de voyages d'exception négociés
jusqu'a -70%.

S'INSCRIRE

 ——

AIRFRANCE £ %)

S,
<

Merci de patienter quelques instants.
Nous traitons votre demande, veuillez ne pas actualiser cette page.

TELECHARGEZ L'APP AIRFRANCE

ahm

AIRFRANCE # i) KLIM:



AIR FRANCE APP

In App message

(’r

° )

BIENVENUE [+ ]

Connectes-vens | Crsiz wobe comply

s

4

+ - AIRFRANCH
Protect

BILLETS
100% FLEXIBLES

MESURES SANITAIRES
STRICTES

ASSURANCE COVID-19
EN OPTION

Orange F

12:57

jeu. 4 mars

# AirFrance 12:51

Votre petit coin de paradis dés 319€

# AirFrance 12:51

30€ offerts sur les cartes cadeaux A

ous offre 30€

po

ahm

AIRFRANCE / %)



EMAILING

Destination dedicated Email

AIRFRANCE /¢

A CE PRIX, VOYAGEZ AIR FRANCE
RESERVEZ JUSQU'AU 14 DECEMERE 2020

Profitez du confort des toutes nouvelles cabines,
dans les conditions sanitaires les plus strictes.

Vos billets sont 100% modifiables et remboursables.

Tarifs TTC aller-retour par personne, frais de service inclus sur www airfrance fr, au départ de Paris’
409 € »

SAINT DENIS

299€»
499€ >

POINTE-A-PITRE
CAYENNE

209€ >

J'EN PROFITE

FORT-DE-FRANCE

Trigger zones

VENTE FLASH : NOUMEA ET NEW YORK
Ville ou lagon ? A vous de choisir |
Profitez de nos promotions® jusqu'au 23 janvier.

DESTINATION 1000 » DESTINATION 100>

TOUTES NOS OFFRES

Concrétisez vos réves d’évasion en Nouvelle-Calédonie

e [Pouyelic
Dépaysement et authenticité assurés

-

L4(en m.i\

"COSTA
RICA

AIRERANCE # -

géed iy
omasse ¢ expéoen

ahm

AIRFRANCE ¥

EXPLOREZ

anng cans la

ces unQues et

» DECOUVREZ

chm




SOCIAL MEDIA

Facebook post
or carrousel

Facebook post Carrousel

g AirFance ® J Airfrance ©

= parSmaryio®: S jaowet @ .. Publié par Smartlyic @ 13 janvier - @

::‘,S_,:jiog;t F,’i":;’,.k,‘,: poucfaleaumgranc voyage;l ooLmez o3 Des prix qui donnent envie de partir! Découvrez nos promotions vers
2 ol le monde valables jusqu‘au 19 janvier.

AIRFRANCE # AIRFRAN

Mt . T || e

AIRFRANCE ¥

800Kto1,2M

(depending on investment)

Instagram

Story

‘ LES ANTILLES LES ANTILLES Acernp

| vovacez
3 1 9 AIRFRANCE
e

% LES ANTILLES

SAINT-DENIS

DE LA REUNION

CANCUN

s TS Post

‘:pees MuMAD

AAAAAAAAA

sere  2aumMA 231

1a-THIAZ

o Q A

AIRFRANCE #

(111}
chm
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DISPLAY

Banners

AIRFRANCE #

LES ANTILLES

AU DEPART OF BARRITX

407 €

AIRFRANCE
AIRFRANCE #

Prétece

MESURES SANITAIRES STRICTES

BILLETS 100 MODIFIABLES ET
REMBOURSABLES

ASSURANCE COVID-19 EN OPTION

AIRFRANCE #

8 to 12 M Impressions

AIRFRANCE

POINTE-A-PITRE
407 €
FORT-DE-FRANCE
407 €
SAINT-DENIS DE LA

REUNION
603 €

RESERVEZ

ek conditions wur metrance. tr

Skin / Habillage

AIRFRANCE

DES PRIX QUI DONNENT
ENVIE DE PARTIR

1,5to0 2,3 M Impressions

AIRFRANCE 7 %)
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COLLECTION

AIRFRANCE

LACOLLECTION

AIRFRANCE

PERFECTSTAY

+
2000

~~~~~



LA COLLECTION

PREMIUM PACKAGES : FLIGHT, HOTELS & TRANSFERS

Specific deals production,

according to partner expectations.

Creation of a dedicated products page,
with products, content, photos, videos

Paosition on the website

Newsletter full base

1 dedicated emailing according to specific criteria

Social Media
Facebook

1 targeted Push web

Media to captive audience (Holiday Pirates, ODV...

b4

In the stream product
3rd position for 14 days

1 shoot

*

Session : 600,000 per month
Users : 450,000 per month

STRONGER BOOSTER
14KE 20K €

Viewed pages : 2,300,000 per
month
2 newsletters each week

In the carrousel In the carrousel
with 7 days on the top position with 7 days on the top position
1 shoot 2 shoots
o o
X
>
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LA COLLECTION

REPRESENTATIVE OPERATION OF NATIVE ADVERTISING

S DESERTENTRE DEUX MERS

CAP SUR LA JORDANIE AR

T i

e Position on website :
carrousel

+
o000

AIRFRANCE /%) KLM %)
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LA COLLECTION

REPRESENTATIVE OPERATION OF NATIVE ADVERTISING

Dedicated
emailing

Placement in
newsletter full

~~~~~
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LA COLLECTION

REPRESENTATIVE OPERATION OF NATIVE ADVERTISING

Social media - Post
Facebook

Mt Crear

Ctrameres

“DESERT ENTRE DEUX MERS
CAP SUR LA JORDANIE £
v it

—

SRDESERT ENTRE DEORMES
~ CAPSUR LA JORDAN

e Targeted Push
Web

PERFECTSTAY

AIRFRANCE 7 %)
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